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BELE-BRERBAL(BEEXREER): BEL-BRERMBL(BEXEE):

Housing contemporary society

T EZERE- R Financial planning, housing and consumer economics

EERRM fall2021

B 3

ARETORMBERNR BHARE (RFECTRESNZEAFHEEZENTTRELY)

REME FoS4>  (Fa—NI7IL, EERRE)

BEREK 18/ o =]

B HIR Kim Skobba

BEARAR Present-day family housing needs from the standpoint of health, safety,

environment, finance, ownership, types of dwellings, and minimum standards. Basic
terms and concepts to establish a foundation for other Housing and Consumer
Economics housing classes.

HER-FEERE EHEORBEIRH

BREZBEHEA FEBETOIT A >EERNKBONRENFTELTL,
BELEBERB A (HEEXRFEEE): BELE-RERBA(BAXE):
Cultural Geography of the US

K BEREBEFER - HHREH geography

BEEHE fall2021

BT ¥ 3

ARETOHMEBERR HBURE(RETCRESNBAFHEEZENTTISELY)
BERRE FEEN(F2—MNTIL, BEEXE)

BB 1ERIZ 75 4h% 2 [[]

HLUER Joshua Barkan

BEAR Introduces cultural geography as a field of analysis concerned with the interactions

between meaning, space, and social power. Examines cultural objects, including
literature, music, films, and architecture to explore the diverse meanings,
experiences, and social conflicts shaping places, regions, and spatial processes in
the United States.
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BEL-BREMB A (BEAEXRFESHE):

BEL-ZEMBA(BFE):

Design and the Environment

M EREFEB - #5E

Land scape architecture

BB Fall 2021

BAT ¥ 3

RETOHRMBERNR BRARE(RETRESNBEAKEENTTIN)

BRERR EERRX(Fo2—NT7L, BEERSE)

BEFRK 13RI 75 9 2 [

HEHR

BERAR The built environment and its effects on natural systems. Focus is on the design

of the built environment as an ongoing activity integrating ecological, social, and
cultural values. Topics include land use patterns and policies, development and
resource management, community design issues, and strategies for improving
environmental integrity and quality of life.
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BEL-REMBA(BFEEXRFEEHE):

BEL-REMBA(BEE):

Real estate

M EREFER- HEE

Terry college of business

BERE Fall 2021

BAr# 3

AETOHMRBERMR BRE (RECTRESNBEMAHEENTRIN)

BERRE EERXN(Fo2—NTIL, BEERSE)

BEFERY 1:EfIZ 50 A 3 [A]

HLHE Ryan B. Diettz

BEAR Real estate law, markets, valuation, and finance. Designed for non-real estate

majors as well as a basis for more advanced courses.
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BEL-REMB A (BEEKXF

3k

BEL-ZEMBA(BFE):

Economic Development of U.S.

M EREFEB - #5E

terry college of business

BIEEHE spring2022

BAT ¥ 3

RETOHRMBERNR BRARE(RETRESNBEAKEENTTIN)

BRERR EERRX(Fo2—NT7L, BEERSE)

BEFRK 18RI 50 94 3 [

HUET Dr. Rudbeck

BERAR The United States’ growth and transformation into an industrialized nation,

exploring the contributions of diverse cultural groups. The rise of the corporation,
slavery, government regulation, banking, transportation, the economic role of
women and minorities, the Great Depression, and rapid post—-World War Il growth.
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BELEBERB A2 (BEEXRFEESE): BELEBRERBEA(BAE):
introduction to consumer economics

M EREFB-HARH

Financial planning, housing and consumer economics

BERE spring2022
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BERE HEERRX (FaNT7L, FBEREXE)
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HLHE Hofner Rusiana

BEAR Focusing on the family as a producing and consuming unit, this course covers

issues consumers face in different life stages and decision-making processes and
tools. Emphasis on interrelationships among decisions and links between economic
and social issues. Provides a history of consumer economics, consumer protection,
consumer protection agencies, and consumer policy
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BEL-BREMB A (BEAEXRFESHE):

BEL-ZEMBA(BFE):

Human Geography

P EREFH-HEN Geography

BIEEHE Spring2022

B 3

RETOHRMBERNR BRARE(RETRESNBEAKEENTTIN)

BRERR FEEEA(Fa—N7IL, BEEEAE)

BEFRK 13RI 75 9 2 [

HuHET Stan Hopkins

BERAR Essential concepts include the interconnectedness of people and places,

interactions between society, culture, and nature and the relationships between
development, difference, and inequality. Topics may include population dynamics,
cultural differences and identity, urbanization, globalization, geographies of power,
natural and built human environments, food systems and agricultural geographies,
and economic development.
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BEL-REMB A (BFEEXRFEEHE):

BEL-REMBA(BEE):

introduction to travel and tourism

B REFR- RN

Parks, recreation and tourism management

EERRM Spring2022
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RERRE oA (Fa—MTI, BEEAEF)

BEFERY 18I oH E]

HEHR B. Bynum Boley

BEAR A survey of travel and tourism in a global context. Students will become acquainted

with the economic, socio—cultural, demographic, and environmental impacts that
tourism has on the world community. Special emphasis will be placed on issues
faced by tourism developers in businesses and governments of all sizes
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BELEEXRBL(BREXREED): BELEEERBL(BARE):

Fundamental of fashion merchandising

B EZEFE- R Textiles, merchandising and interiors

BIEEHE Spring 2022

B 3

RETOHRMBERNR BARE (RETRAESNBAHEZNTTIIL)

REWRE BERERX. T4ANviay (Fa—MNTIL, BRERE)

BEFRK 18275 9% 2 [

HuHET Kristian Hogans

BERAR Introduction to the trends and influence of fashion in society and review of the

international and domestic fashion resources. ldentifies the various product
categories in fashion merchandising and discusses the innovative processes that
sustain the fashion business. Analysis of how fashion is conceived, marketed, and

sold.
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