2022. 2. 21 (A) MAT

2 0228 XKEBRAZFARMBHE
REFHER BELHER  (FLRHERE)

[¥% 8] @swm=m
B [1] bLiZ (2] onThhaBRL, MELARIW,
1%BR LI L ZZALBOMFE%Z, 2%BRLIZLEIICLEDOMFEMRE LR E N,
ALC, BEDOLSHEARDETORIRIITE I A,
PRI 1R 1 BER L, BIR LI-RIERS (A~D) #BERABICEALRE,

[1] ROEXEFRLZRE,

A

COMEIZ, FFEOMEICEYRENRTEEEA,

Source: Donaldson, L. (2001) The Contingency Theory of Organizations. Sage Publications, Inc., New York. p.69.

DIoI—1



A W 2%&121%)%@

2 02 28EF XEREAZARBRMBE
REZHER REFHEER (Ergpme)
[3X %] @ses=-
# [1] Lz (2] oWTFhriBRL, MELRE,
12BN LEIZALBOmMA %2, 22BRLELEFICLDOEEEBELRSV,

ALC, BLDOLIMARDOETORIRIITEERA,
FRERMITIRIC 1EA L, BRLUELHERS (A~D) #MEAKICEALRE,

[1] kRoOESXEFFRLRE,

B

CORMME, FEEOMBICEYBENTEZEEA,

Source: Kotler, P and Keller, K. L. (2016) “Creating Brand Equity” Marketing Management
15 th edition, pp. 324-325

DIOI—2



2022. 2. 21 (R) W7

2 0 2 28 FE KERAFEREBEME
RELHEN REYER  (BLEHERE)
[ 8] @sen=-m

# [1] bLiz (2] OVWTh»nz2BRL, BELR IV,
12BN LI XIZALBOWS %, 2%BRLILLEIICLDOBMBEMELRE,
AL C, B(DDOLOIRMABSOETORIRIITEE A,
FREMMIT IR LEER L, BIRLIHBERS (A~D) 2MERAMICEBALRIV,

[2) koFESCEFRLERE W,

C

COMMEE, FEROMEBIZKYVAENTEEEA,

Source : Scott,William R., Financisl Accounting Theory 5¢d,2009,Tront Canada,Pearson Prentice Hall,p.14

DI—3



2022. 2. 21 () ﬁﬁ?i

2 02 28FE KERAFAREE
RELHER REFER  (WLHEYRE)

[ 78] @ssm= .

# [1) bLiz(2) oVnThrzBRL, BELLRIV, X
15BRL-L XIZALBOFF%E, 2 BRRLICE ZIICLDOBMHFEMELLIV,
ALC, BLDOXSMARDETORRIITEERA, .
RRAFIMGT 1 B L BRI L, RIR LRI S (A~D) ZMREAMKICEEALR S,

[2] ROEXEZFR LRIV,

D

COMER, FEEOMBIZKEYBRENRTEEEA,

Merchant, K. A., and Van der Stede, W. A., MANAGEMENT CONTROL SYSTEMS * Performarice Measurenient,
Evaluation and Incentives (Third Edition), Pearson Education, London, 2012, pp.12-13.

DII—4



