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Theme: Can Japan’s Culture Be a Competitive Advantage
in Global Business?
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Title:
81 Global Appeal of Omotenashi: Japan’s Competitive
Advantage in Service
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Title: ‘
Harmony as Strategy: Japan's Hidden Advantage i
in Global Markets
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L, Title:
« The Power of Japanese Characters in Global
Business
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Title:
The Kaizen Paradox: Why Perfectionism Costs
Speed in Global Business
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Title:
"Cool Japan", Hard Impact: Japanese Soft Power in
the Global Business Examined
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