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In “Learning about America from Starbucks,” Bryant
#® Simon will discuss his four year-long exploration of
4 Starbucks that took him to more than 450 Starbucks
stores in 12 countries around the world.
In this talk, he will detail Starbucks' tremendous
commercial success and show it stemmed from the
company's ability to package the everyday desires of
the middle-class millions in the United States and
abroad.
Simon argues, then, that understanding Starbucks
allows us to better understand the broad changes in
¢ American life, culture, and politics over the last two
decades.
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