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BELEBRERBAL(BEEXREER): BEL-BRERBLA(BEXE):

Housing contemporary society

T EZERE- R Financial planning, housing and consumer economics

EERAM fall2021

=R Ve 3

ARETORMBERNR BHARE (RFECTRESNZEAFHEEZENTTRELY)
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BERRK 18/ o =]

B HIR Kim Skobba

BEARAR Present-day family housing needs from the standpoint of health, safety,

environment, finance, ownership, types of dwellings, and minimum standards. Basic
terms and concepts to establish a foundation for other Housing and Consumer
Economics housing classes.
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BELEBERB A2 (HREEXRFEEE): BELE-RERBA(BAXE):
Cultural Geography of the US

K EREBEFER M geography

BEEE fall2021
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BERRE FEEN(F2—MNTIL, BEEXE)
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HLUER Joshua Barkan

BEAR Introduces cultural geography as a field of analysis concerned with the interactions

between meaning, space, and social power. Examines cultural objects, including
literature, music, films, and architecture to explore the diverse meanings,
experiences, and social conflicts shaping places, regions, and spatial processes in
the United States.
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BEL-REMB A (BFEAEXRFESHE):

BEL-ZEMBA(BFE):

Design and the Environment

M EREFER - #5E

Land scape architecture

BB Fall 2021

BAT¥ 3

RETOHMBERNR BRARE(RETRESNBEAKEENTTIN)

BRERR EERRX(Fo2—NT7L, BEERSE)

BEFR 13RI 75 9 2 [

HEHR

BERAR The built environment and its effects on natural systems. Focus is on the design

of the built environment as an ongoing activity integrating ecological, social, and
cultural values. Topics include land use patterns and policies, development and
resource management, community design issues, and strategies for improving
environmental integrity and quality of life.
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BEL-REzMB A (BFEEXRFEEHE):

BEL-REMBA(BFE):

Real estate
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Terry college of business

BERE Fall 2021
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HLHR Ryan B. Diettz

BEAR Real estate law, markets, valuation, and finance. Designed for non-real estate

majors as well as a basis for more advanced courses.
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BEL-REMB A (BEEKXFE
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BEL-ZEMBA(BFE):

Economic Development of U.S.

M EREFER - #5E

terry college of business

BIEEHE spring2022
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HUET Dr. Rudbeck

BERAR The United States’ growth and transformation into an industrialized nation,

exploring the contributions of diverse cultural groups. The rise of the corporation,
slavery, government regulation, banking, transportation, the economic role of
women and minorities, the Great Depression, and rapid post—-World War Il growth.
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BELEBRERB A2 (BEEXRFEESE): BELEBRERBEA(BARE):
introduction to consumer economics

M EREFR AR

Financial planning, housing and consumer economics

BERE spring2022
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HLHR Hofner Rusiana

BEAR Focusing on the family as a producing and consuming unit, this course covers

issues consumers face in different life stages and decision-making processes and
tools. Emphasis on interrelationships among decisions and links between economic
and social issues. Provides a history of consumer economics, consumer protection,
consumer protection agencies, and consumer policy
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BEL-REMB A (BFEAEXRFESHE):

BEL-ZEMBA(BFE):

Human Geography

P EREFH-HEN Geography

BIEEHE Spring2022
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HuHET Stan Hopkins

BERAR Essential concepts include the interconnectedness of people and places,

interactions between society, culture, and nature and the relationships between
development, difference, and inequality. Topics may include population dynamics,
cultural differences and identity, urbanization, globalization, geographies of power,
natural and built human environments, food systems and agricultural geographies,
and economic development.
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BEL-REzMB A (BFEAEXRFEEHE):

BEL-REMBA(BFE):

introduction to travel and tourism

B REFR- RN

Parks, recreation and tourism management

EERRM Spring2022
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HEHER B. Bynum Boley

BEAR A survey of travel and tourism in a global context. Students will become acquainted

with the economic, socio—cultural, demographic, and environmental impacts that
tourism has on the world community. Special emphasis will be placed on issues
faced by tourism developers in businesses and governments of all sizes
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BELEEXRBL(BEEXREED): BELEEERBL(BARE):

Fundamental of fashion merchandising

B EZEFE- R Textiles, merchandising and interiors

BIEEHE Spring 2022

B 3

RETOHMBERNR BARE (RETRAESNBAHEZNTTIIL)

REWRE BERERX. T4ANviay (Fa—MNTIL, BRERE)

BEFR 18275 9% 2 [

HuHET Kristian Hogans

BERAR Introduction to the trends and influence of fashion in society and review of the

international and domestic fashion resources. ldentifies the various product
categories in fashion merchandising and discusses the innovative processes that
sustain the fashion business. Analysis of how fashion is conceived, marketed, and

sold.
HER-FEERE carrer path project(BNEER) . TA4 XAy ar, HfE- AR
REEHHEA kiva process EWLNVSTARAVLIVDREAILANE BN ST, BB LTE D

DEREBRIRRELIIRE T IHRAHY. KEENBARATIEHEYTERLEE
FHEFUNTE

EEHRDOERIZDONT

1) ¥ XSELELUTOARFSEDTEELHLTEEVL(TE 2 UBEEATRE)
Keirt [#Ex [xe [zo#:
NERREOEIZERALEITTHAN, £, ALY

NEEMERINL=FIE, ELXABRTINERBEEZATTEN, T, FOLELEBAFLERLHZ TTAL,
(NREB=ETRTOLH], HIAVIATIERELEEDRZFIOHTHRNELA)
XEBEBECAIDHRODIFEIE, ELXZABTNIREATHEETIER, BESEHIA TR,
NEA—H— BRA—H— FHEELREELELTD

A)F RS- KR TICEEHLT, REGEENC OV TREE - PRSI RESREVLLET,

(B B2ROFBFH~ R, RERICHRBESEROIIHUTETILE, SBEESERRICE
W, BR2ERSTE2HE0ET, CEENREREBTA TR/ M RESRBELLET, )
XGRS EC I DIRHZB AT, BEEREEL TCHREERICN I 2BHRCELETIRBENTILEEH A
TLEEEW,

BB A B EZ TEDIC, BIRMETEDAEICDELWERBSILSIZH ST,

SEFERIRLEAR, ZELIABHNITERZEEHATRIIL,

6)EFEETEEREECRITETRINAXCER, BREEF)EEMOLET,

7) FOMERIRLI=AlE, FOERERIRL-ERAE, BEFEECEITEZRNAREZSBOLET,




BB Y 28 LFv—H

International Student Center, Meiji University

BRI OETOE R, RRYR, BED, BFER, FHPIBEELTRELEFRELALT
220y, i FFERROME, RE, HE, EFRF-INE, MESREA, FPHEE, BELOER, BFH

DFEHER, ARER, TOMARINE

1H~3H TOEFL #hs&
4A~7A TOEFL S8
B EERIREDRIE
8A~9A8
108~128 PRRELE
1A~3A HEEDMR
4H~7H ESE#EE. application, fZEBEA . FEHER
BEERRE
8A~9A8 =
10B~12H ee=a
1A~3A =
A4H~7H 22 RE
B2/ REE
8A~9H
10A~12H
=RV N )

COBFEEEALER, BFERLRIONT, BFESTREFZEANDTINARGEZBAICEBALT

<r=I AN

UGA I REDREAKRENEZBFENDLE HR—IEFEL oYL TVEY, BETEABVNERNELIR
BTEHYET A, RIT T CHN RN L BDOTEZ RO TIIDORERATEEB>TVEY, BWthFAEF L
CEU, KEVFEY ., BAOKRZZBRFLAITHRTHALHVTITA B oSUBRSALHIFTT, UWEADL
NTWBDERLELz, BERDRITTREN 7 AAIZIFFToI=2ENBYFELEA UCGA ICBZLTEDT AHERE
BRTEOT. I BFERLETHIATEDOFUR =N EE—ET D45, UGA FEVETITHLENTT,




