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BELIRERNB A (BFERFER): BELEREMBA(BARRD):

Environmental Protection Politic
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REWRE TARAY Y (Fa—h 7L, BERRS)
REREH TERIZ 120 A1 H
1 4 dr Natalia Ratajczyk
dr Matgorzata Lapinska
BRERNS The main objective of the course is to provide the knowledge

about the environmental protection politics. Intention is to
provide an overview of international environmental politics and
law in a global contects, however, in some cases, with a special
attention on the European regulations and some particular
chosen countries.
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BELEBERBA(BZEAXREERE): BEL-BENBEA(BARE):

business ethic ES R X
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HEHT dr Janusz Reichel

BERAE The course covers the following subjects and issues: meaning and

the role of ethics in the society and economy. The course will
address issue of morality and how it is justified by different
theoretical concepts. Attention is paid to the typical problems of
moral nature that occurs in organizations and ways to prevent
these problems and their consequences. The main point of the
course 1s to understand how different ethical theories explain
moral behaviour and the real world activity. The other central
Issues are: interactions between environment, society and
economy; a role of ethics in business activity. These areas will be
explored through literature, real life case studies, presentations,
class discussions and other individual or group activities
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BELEERXRBA(BFEXRFEEHE): BEL-ZEXRB4L£(BEE):
Entrepreneurship and business planning | BRLESHRRT Y
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RERRHK BRI 120 51 E

HEHIT prof. dr hab. Tomasz Domanski

BENA This course is oriented at the development of entrepreneurial

spirit , creativity and innovation among students. Students are
supposed to elaborate the concept of a small innovative company
they would like to create and run during their studies or once
they are graduated. Students have to find the original idea for
such a company and to plan the development of this new
business during three next years in selected market
development .
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BELEERXRBA(BFEXRFEEHE): BELEZEXMNBA(BRE):
Introduction to International Marketing | X—774>7
Communications
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SR C dr Malgorzata Karpinska-Krakowiak

BENA This course will provide students with basic knowledge on

marketing communications in theory and practice. Teaching
programme is focused around the following topics:
1. Introduction to branding and marketing communications
2. Basic marketing communication tools and its functions
3. Introduction to strategic planning in marketing
communications
4. Brands, agencies, manufacturers — basic actors in marketing
communications
COURSE AIMS AND LEARNING OUTCOMES

to provide students with a sound foundation in marketing
communications concepts and practice
- to develop basic skills necessary to start a junior career in
certain areas of the marketing communications sector
- to provide an understanding of different aspects of marketing
communications from a strategic perspective
- students gain insight into the world presented by the major
media and marketing institutions, and learn the importance of
research, planning, action, and evaluation
- to inspire creativity and an attitude of inquiry

to encourage co-operative learning, working in teams and
presenting relevant solutions to marketing issues in written and
oral form.
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BELEZRERBABEERFEEH): BELEZRENBL(BARE

Managerial Accounting EEE
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H 1 542 dr Ewelina Zarzycka

BRERNS This course is an intensive study of managerial accounting

concepts and their use in business decisions. The scope of the
course embraces the use of accounting information for planning
and control purposes in both operational and strategic decision-
making.

This course will provide an introduction to selected managerial
accounting topics including cost behavior, product costing,
budgeting, performance management, responsibility accounting,
and relevant costs/benefits. The course comprises five broad
topics: (1) introduction, (2) cost accounting, (3) decision-making,
(4) working capital management, (5) budgeting
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6 24 B dr Michat Klonowski

BERA n this course, you will have several opportunities to negotiate

with other students using case studies based on common
situations in business and in life. You can get feedback on your
performance and compare what you did to how others
approached the same scenario. The cases also provide a setting
to discuss a wide-ranging set of topics including preparing for a
negotiation, making ultimatums, avoiding regret, expanding the
pie, and dealing with someone who has a very different
perspective on the world. Advanced topics include negotiating
when you have no power, negotiating over email, and the role of
gender differences in negotiation.

RB BELE

ESES TSN

BREZEHEA




International Student Center, Meiji University

BELRENBA(BEARFER): BEL-ZRENB2(BARE):

Intercultural Communication
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H 1 542 dr Monika Kopytowska

BERA The objective of the course is to familiarize the students with the

principles and the dynamics of intercultural communication, in
its both interpersonal and institutional dimension. Drawing on
various theories discussing language and communication in the
context of culture, the course explores verbal and non-verbal,
implicit and explicit ways of coding, communicating and
negotiating cultural meanings. Its scope of interest will thus
include issues of cultural identity, collectivist vs. individualist
societies, communication/negotiation styles, politeness and
indirectness in communication, conceptualization of time and

space, linguistic manifestations of power, nonverbal
communication, etc.
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Global Business Challenges - Business

Game
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#HAHIR dr Janusz Reichel

BERA The main point of the course is to discover, understand and

getting knowledge on:

current trends in economy and society,

main ethical problems that business faces nowadays,

how companies can prepare for changes; and experience, while
playing the business game, how the above influence the decisions
made

by companies
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Asian Economic Development
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1 4 i mgr Sylwia Matusiak
Marcin Adam
BERA Week 1 (27.02): Course Introduction
Basic Economic Development
Models

Week 2 (13.03): Catch-up industrialization Theory
The Rise of Asian Economies
Week 3 (27.03): Catch-up industrialization in Japan
Week 4 (10.04): Introduction to NIEs. Catch-up industrialization
in NIEs: The case study of Korea.
Week 5 (24.04): Catch-up industrialization in NIEs: The case
studies of Taiwan and Singapore
Week 6 (08.05): Catch-up industrialization in ASEAN: The case
studies of Thailand and the Philippines
Week 7 (22.05): Catch-up industrialization in China
Wrap-up discussion
Week 8 (05.06): Final Test
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National Culture and International

Communication
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16 24 Fris dr Emilia Zimnica-Kuziota

BERA During this course the main notions and conceptions of national

culture are presented. The main theoretical orientation and
concepts of classical authors (F. Znaniecki, S. Ossowski, A.
Kloskowska, B. Szacka) and modern researchers constitute an
important part of course. Another crucial topic is international
communication. This part of the lecture is devoted to such
problems as migration, assimilation, unification, international
cooperation and exchange, cultural distances and so on. Classes
consist of lectures and individual work by each student.
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RELIRER B A (BFERFER): BELEREMBA(BARD):

Doing Business in East Asia and South
Asia (project management)
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1 24 Hi dr Marcin Socha

BRERNS The aim of the course is providing students with the

characteristic of doing business and conducting business
negotiations with Asian partners. Students will receive training
on cultural differences and their impact on business
negotiations. Students will participate in workshops on
managing a company and problem-solving during negotiations.
Each student is obliged to prepare and present his or her
company or business venture, based on cooperation with
partners from East Asia.
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