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BERA Week  Topic

1. Introduction: Globalisation Causes and Consequences
Workshop: Writing Assignments

2Determinants and effects of international trade & Researching
Assignments

3 Growth in an international and regional context

4 Globalisation and Income Determination Workshop:
Assignment 1 Questions

5 Lecture and Workshop Financial Globalization

6 Lecture and Workshop Financial Globalization

7 Lecture and Workshop Capital market integration:
Implications for advanced countries Workshop: Assignment 2
Questions

8 Lecture and Workshop Capital
Implications for developing countries

market integration:

9 Lecture and Workshop North to South Capital Flows
Workshop: Assignment 1 Feedback
10 Lecture and Workshop Global and European

Financial Crises
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HA IR Dr Nasreen Gul

BRERNS Introduction to the module and the creative media team

Ethics in marketing & your MGT233-1 assignment
Marketing planning & the external environment
Buyer behaviour

Segmentation, targeting and positioning

Product Management

Service Marketing

Marketing Communications Pricing

Distribution management

Reading weeks — coursework preparation
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