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BELEREMBRA(BEERFERD):

BELERE=MBA(BFE):

Man & Environment

M EREFH - rRH

Faculty of Scinece, Department of Biology

BIERAR 12 August - 7 December 2019

--RivE~¢ 3

RETOEMBERNR BAURE (RFETRESNZEUHEZNTTILY)

REWMRE BERRX(F2TL, BERRS)

1S BRI TE/IZ18040A 1 [A]

16 24 Fris Nontiwich  Tandavantij, Pongchai Dumrongrojwatthana,
Orawan Satayalai

BRERNS Introduction to the key concepts and principles on how nature

works; understanding of the basic relatoinships between man
and environment; bio-history of man and echosphere;
explanatation to demonstrate interconnection between
environmental and resource problmes and human and must be
understood by multidisciplinary, holistic approach; suggestion
to the solutions of sustainable earth society
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RELIRERN B A (BFERFER):

BELEREMBA(BARE):

Business Concets and Ethics

R B REFE - HFRR

Faculty of Commerce and Accountancy, Department of Banking
and Finance

BIERAR 14 August - 27 November 2019

BiUH 3

RETOEMBERTR BAURE(RECTRESNFHEUAHEEZNTRIL)
REWMRE EHE(F1—NTL, BERRE)

R 138REIZ 180 2481 @

H L 1% Joe Lobbato

BERAE The course will give students their first comprehensive

introduction to the key concepts of business and management
from an Ethics point of view. The course will focus on ethics and
business and the connections between business, social values
and social responsibilities. In addition to classroom lectures,
the class will use a variety of teaching methods and teaching
aids to practice the concepts introduced in class: homework
assignments, quizzes, case studies, class discussion and a team-
based case presentation
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BELEREMBRA(BEERFERD:

BEL-REMBA(BAFE):

Management Organization

B ERELH HRN

Faculty of Commerce and Accountancy

BIEHARE 14 August - 27 November 2019

--RivE~¢ 3

AETOEMBERNR BARAE (RFECRESNBAHEZOTTILY)

REWE EHE(F1MN7IL, BEERRE)

REREH ERIZ 180 H4% 1 |

16 24 Fris Assoc. Prof. Dr. Pachsiry Chompukum

EEES Nature of organization; managerial process; role of managers

and functions of management; planning, organizing, staffing,
directing, motivating, and controlling; nature of authority,
accountability and responsibility; analysis of managerial roles
and the concept of leadership.
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RELIRER B A (BFERFER):

BELEREMBA(BARD):

Business Economics

R B REBFRR - HFRR

Faculty of Commerce and Accountancy

BIERAR August 20 - November 26, 2019

BATH 3

ARETOEAMBERNR BARE(RZTRESNZBEMABEEZNTTIN)
RERE EERR(Fa—NTL, BERAE)

BEEE TERIZ 180 /A% |

HEHT Assoc. Prof. Chalaiporn Amonvatana, Ph.D

BERA 1. To help students both understand and improve the

managerial decision making process.
2. To provide a solid foundation of economic understanding for
use in managerial decision making.

3. To introduce quantitative methods and tools to facilitate the
practical use of economics in decision situations.
4. To illustrate a practical problem solving approach to the
study of business economics.
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BELIEREMB A (BFERFES
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=]

): BELEREMBA(BARD):

Business Finance

M EREFR - OrRH

Faculty of Commerce and Accountancy, Department of Banking
and Finance

BIERAR 13 August ~ 08 December 2019
BATH 3
ARETOEAMBERNR BAURE (RFETRESNZHEAHEZNTTILY)
REWRE BE(F1—NTL, BERRZ)
1S BRI TE/IZ1804A 1 [A]
H L H 4% Asst. Prof. J. Thomas Connelly, Ph.D
Jananya Sthienchoak, Ph.D
BRERNS Financial statement analysis; financial planning and

forecasting; working capital management; principles of risk and
return; basics of financial security valuation; sources of funds
and cost of capital; capital budgeting; capital structure; payout
policy; derivatives securities. See additional information on the
attached pages
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): BELEREMBA(BARD):

Principles of Marketing

HESETH G

Faculty of Commerce and Accountancy / Marketing

BIERAR 15 August ~ 10 December 2019

BT 3

ARETOEAMBERNR B RE (R ETRESNZEAHEZNTTSL)

REWRE BERRX(Fa-TL, BERRS)

B B 180 A1 &

HEHT Asst.Prof. Dr. Panithan Juntongjin Dr. Ake Pattaratanakun
BERA Marketing is one of the fundamental business functions. In this

class, you will be exposed to a way of thinking about marketing
that is grounded by a customers-dominant paradigm and focuses
on identifying, understanding, and enhancing the customer
experiences. You will also learn analytical skills and gain
knowledge needed to develop and implement marketing
strategies for competitive advantage across industries. Further,
you will learn to design marketing processes, assess and deliver
customer satisfaction, and diagnose and enhance branding and
marketing communications strategies. All in all, in this class, we
will discuss how marketing process can be used to sustain a
company. This course is an interactive, experiential learning
environment. We will be using an active learning model whereby
we are co-producers of our knowledge. You are responsible for
your own learning process and outcomes. Applying this approach
means we will use a variety of learning tools, including lectures,
discussion, mini scenarios, textbook, cases, multi-media
presentations, and group projects as follows
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BELEREMBRA(BEERFERD:

BEL-REMBA(BAFE):

Managing Organization and Innovation

R B REBFRR - HFRR

Faculty of Commerce and Accountancy

BB 8 January 2020 - 29 April 2020

BT #K 3

ARETOEAMBERR BERE(RETRESNBEAHEEZNTTRILY)

REWRE BE(F1—NTL, BERRE)

RERER 38R 180 H4% 1 @

6 L H4% Assoc. Prof. Dr. Mongkolchai Wiriyapint

ek Concepts of organization changes; process of change; internal

and external change response; managing change resisitance;
organization development; entrepreneurship; business
creativity development; concepts and development of
organization innovation
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BEZEHTA

HEEANBRELLCBEROBETO—TILAH 5,

BELEREMBRA(BEERFERD:

BEL-REMBA(BAGE):

Personal Finance

R B REBFER - SRR

Faculty of Commerce and Accountancy/Banking and Finance

BIEHARE 8 January 2020 - 29 April 2020

BAT# 3

ARETOEMRBERNR BARAE (RFECRESNBAHEZOTRILY)

REWRE BE(Fa1—NTL, BERRE)

REREH 18RI 180 #3451 @

HEHT Jananya Sthienchoak, Ph.D

EEES Personal financial management concepts and process; personal

financial statements and ratio analysis; budgeting; time value of
money concept; cash and liquidity management; debt
management, credit card, and loan uses; major purchase
decision making; risk management and insurance planning;
investment planning and choices; tax planning; retirement
planning.
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RELIRERN B A (BFERFER):

BELEREMBA(BARRD):

International Trade

M EREFH - TR

Faculty of Commerce and Accountancy

B 9 January - 7 May 2020

BArH 3

AFETOEMBERT BARAE (RFECRESNBAHEZOTTILY)

REWMRE EH(F1—NTL, BERRE)

RERRH BRI 180 SA1

H 1 1% Prof. Ashok Sadhawani

BENA History of Innetrnational Trade;Growth and Developments in

Trade; Global Trade Agreements; Barriors of Trade; Import
Basics; Customs Regulations and Rules of Orogin; Global
logistics and International Transportation; Incoterms and
Landed Cost; Trade risk management and Marine insurance;l
Intellectual Property Rights and Ecommerce; WTOs Trade
facilitation Agreement
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BELEREMBRA(BEERFERD: BEL-REMBA(BAFE):

Brand Product and Management

MBEHZEFE-HERR | Faculty of Commerce and Accountancy/ Marketing

EIEHARE 7 January 2020 - 5 April 2020

B 3

ARETOEAMBERR BURE(RETREESNZEUHEEZNTTIILY)

REWMRE EE(Fa—MNT7IL, BERRE)

RERFEH 1381z 180 4% 1 [

#HAHIR Proffesor Dr. Guantalee Ruenrom

BERA Students can explain the customer value, types and levels of

products, product mix, new product development process, key
success factor for the new project, the real case of new product
development.

Students can explain the meaning of brand, branding, and
differenciatebetween brand and branding and marketing, brand
equity, brand positioning and brand mantra, brand elements and
brand strategies.
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