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BEAR Consumer behavior is the study of how consumers process

information, form attitudes and judgments, and make decisions.
Its study is critical to understand how consumers think and
behave, which is critical for a company wishing to develop a
customer focus. Given how different people are, it is amazing
how similarly their minds work. Consumer psychology is the
systematic study of how consumers perceive information, how
they encode it in memory, integrate it with other sources of
information, retrieve it from memory, and utilize it to make
decisions. It is one of the building blocks of the study of
marketing and provides the student with a set of tools with
diverse applications.
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BEAR This course focuses on relationships between diet and health,

and responses of the human body to diet and food components,
including macro and micro nutrients, water, phytochemicals,
and alcohol. This course also provides an overview of the
interplay between nutrients and physiological and behavioral
responses. Lectures, which address contributions of diet to
optimal health or disease risk, are based on current nutritional,
biochemical, and medical knowledge. Goals include enabling
students to make informed decisions about their nutritional
needs and current issues concerning nutrition.
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BEAR A survey involving environmental, economic, political, and
social constraints on doing business abroad; effects of overseas
business investments on domestic and foreign economies;
foreign market analysis and operational strategy of a firm;
management problems and development potential of
international operations.
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BEAR This course will examine research on emotional intelligence and

techniques for developing emotional intelligence. We will
discuss various components of emotional intelligence, including
the ability to identity and manage one’s emotions, successfully
motivate oneself to achieve one’s goals, read other people’s
emotions accurately, and use emotions to navigate social
relationships effectively. Material will be taken from social
psychology, clinical psychology, and cognitive neuroscience.
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