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LS Janet Bredy

To provide an understanding of and familiarity with marketing and to learn how to think and
operate like a manager in that environment. This will include:
- Learning basic terminology and concepts
- Understanding the marketing functions and activities and how they fit in the
overall business environment
BEAE - Learning both the quantitative (data driven) and qualitative (judgement, creativity) sides
of marketing
- Learning how to analyze complex business and marketing situations (cases)
- Practicing decision making in a business environment
- Improving oral presentation and written communication skills
- Working as a member of a team in analyzing and presenting a case study
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18 4 Omer Romero-Hernandez Sergio Romero—-Hernandez
Emerging business leaders constantly compete for exectives’ attension and resources, by
aming to deliver their project on time, within budget and a degree of quality that matches
their requtation.

8 Yet, one of every three projects is ever succeessfully completed. The goal of this is to

= teach what it takes to lead successful projects.

The primary objective of this course is to develop critical skills and the knowledge needed
to successfully pitch and lead projects. This will require understanding the concepts of
project initiation, planning and organization, control, communications, and project life cycles.

s . B, F-LTLEUT—Yay

ShEs | SmEm s & - i

HE R BB RIS MARHRGHE)
Project Management] Tl&d—2DFOP IMERINEE 5D TOt X% Gantt chart %
WBS ,CPM #AWTZEE Lz, BIZFDEEBOAF L IFHUMNRL, RWFEEIZELALEN, b
oW EEH R OMDFEIZER T 54, BICBL(BEATRI >0, BREERDDHE
NCEz, COFRBE TN BALZLEBBHNICECCEPEDDEETE I EOKRTIEITH

BEZEHEREA %, FERERNBOEBARICRLELALRERE SN BETERVELEFDEFIZT D

TlIHiL, FAYDZESHIZICHITERDIETHRERDDLETE,

F=. F—LTLEYT—3>TlE, TMarketing | TE>7=70XE BT, F—LDHALR
LB ALECET, BRDTEARRNTE -, CORELBLTEER TRLERPOKE
MNTCEF=,




International Student Center, Meiji University

BEL-IRERN B4 (FEEKRESE): BEEL-RERBA(BARE):

Introduction to International Business EREES

R ERESE- PR Haas UGBA

B 7/3-8/11

BT 3

ARETOHEMNEERTR BURE(RETRESNEAHEENTRSW)

By FEEX(Fa—NT7L EBERERXE)

&#ﬁﬁﬁﬁ 1 J\@ﬁaﬁl: 150 72 3 [A]

18 4 Dan Himelstein
The objective of this course is to introduce students to the core concepts of international
business. The course explores both the broad context in which the global economy operetes

8 and how fiems operate within that broad landscape.

= Students will play an active role in class, with significant interaction and lively discussion

being a core concept of the course. The expectation is that assigned reading, problems
and/or cases will be completed prior to attending lecture and/or section.
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18 2 24 Andres Martinez
This course examines the theoretical and empirical work within psychology (and related
disciplines) that address questions related to stress, stress regulation, and psychological

B well-being (the opposite of stress). We will examine the multiple factores that impact stress

& and coping, including social, personality, cognitive, emotional, and clinical processes.

Emphasis is placed on dissucussing the scientic literature related to techniques for
regulating stress, as well as maximizing psychological well-being( or happiness).
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