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On May 13th, 2026, students from Sumi Seminar at the School of Business Administration, Meiji University,
participated in an academic exchange event with students from the National University of Singapore (NUS).
The event began with ice-breaking activities, which helped students from both universities get to know each
other and create a friendly atmosphere.

Afterward, students from Sumi Seminar gave a presentation on “Digital Marketing and Customer Loyalty
Techniques.” They introduced common digital marketing methods used in Japan, including social media,
mobile applications, and digital communication tools. The presentation also explored how Japanese companies
build customer loyalty through membership programs, personalized services, and long-term customer
engagement. As a case study, the students examined UNIQLO's digital marketing strategies and customer
experience initiatives.

Following the presentation, Professor Sumi and an NUS professor, Kim Dayoung, provided valuable feedback
and comments on the students’ work. During the Q&A session, NUS students asked several insightful
questions, leading to an engaging discussion and exchange of ideas.

Through this event, students had the opportunity to practice their presentation and communication skills in
English while gaining new perspectives from students with different cultural and academic backgrounds. The
exchange provided a meaningful learning experience for everyone involved.
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