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International Economy and Sustainable development

B EREFH BBA2

RIEHATH

BP0 MALE

JRER DBAFRE O E{ERENAR CRESNHMEEHOT RSy, OEMRELEEA
RERE RiE®F OF=2— U7 OF0f ( )

RER M 1A 5y DFREENS &)

HYER Guy FOURNIER

The course asks the following question: to what extent does the sustainable development project
question the dominant model of the international economy? It takes up the three main interactions
between countries, which are studied in international economics: International trade, International
BEANE finance, Macroeconomic regulation by confronting the analyzes of the dominant paradigm with new
approaches inspired by Sustainable Development. This comparative analysis will also be enriched
by a deepening of the major issues impacting businesses and consumer citizens from the societal
project of sustainable development and the managerial project of corporate social responsibility.

RBR - BRERE WIRRBR, S L—T T LB
LAV TIHEICZ < OFRELZ X2 TT R O3, REEBD AT A 281000 #ziEz T
BAEZ HHEREA WD EICHIRRBRATE TICHA TE 2RI ER S 2V bR EN TV DT, BERICD LT oK
BT HZENEETT,
BELZRERBELO
Cross Cultural Management
F B RBFH BBA2
BRI
BEI ORI
JRER O BARE O HEAFRENARE TRE S B a BT Fay, OBRELEEA
RERRE Mg OF2—rV 7 OZ0M ( )
e LT LIE HoEsE E
2 4% Sara NYOBE
o This course provides an introduction to the field of cross-cultural management. It explains and
BEAR : : o
discusses the increasing importance of cross-cultural management as well as the external factors that
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have led to this. It gives an overview of the main theories, frameworks and concepts of cross-cultural
management and will focus on some emerging countries in particular, like China, India, Brazil,
Germany and the USA. It will also present different concepts in relation to cross-cultural
management, like teamwork, negotiation, expatriation and the different levels of culture.

R - FERL INF AR BIRREBR, A - =T TP
= ARART 4L E R L, MRREEZE 2720 BEWO L ERICE L TERRZHB LIV LEL
7ro HARIZBITS EBo<F—] IZELT, BEEICHEADLE > T EE2 RERNRLTE A ML —

BARZ BEHEA Ta R TEAT LU EITWE LE, EXRTOTEED DD T, SIFREFICEIST-T
T A R UEE R EFOAME L)~ 2 VAV T B0 &R 5 RELO TEEHSOR DT - # LA
TZEERVIAND, HLEToa— M INMIERZIRRTEL L RWVWEBNWET,

BlEL-ZERELO®

French language beginner level

FtEREFE BBA2
BRI
BRI ORI
JRE OBALERE O BSAZERENOR CRUE SN B E O T FaY,  OHMERE L EEA
REFRE Mgl OF2—rU 7 OZ0f ( )
RIS 1[1] 180 4> ¥ E
M B Beatrice REYMOND
Le cours est créé pour faciliter I'intégration des étudiants internationaux:
Le cours s'organise en groupe de niveaux et s'adapte au niveau des compétences en frangais des
REAS étudiants : pour les débutants complets il s'agit principalement de leur faire découvrir leur nouvel
environnement , d'éveiller chez l'apprenant débutant un intérét pour la langue francaise et de lui
donner les outils linguistiques nécessaires a une adaptation rapide.
RBR - BRERE SCHERCHIEE /R & D= "= T — 7 3[ED/NT A R
HARTH 2 REILMESEZ FATHIZDO TR L ~VTE T L7223, HE LR b A 2
BAE B A DI %;9&E#otfﬁ ATHNISRFE DR EIC OV TN DITKIETZ T2 D T, 77 o AFEILEK
T 8 é“&f“ WCRTTCNE L, 77V ABEMBH L RVIREARTHR L LTV D720, i b R THEETT &
AT, EELP- Y TT,
BEL-RENELD

Business Process and Operations Management

Pt H B EFE BBA2
R
BHIEOBAIEK
I E 8 D BALERE O BAZRRENORT CRUE SN HAE BN T FEy,  OHMRELEEA
BREFRE M OFa—hU 70 OO ( )
e LS E LE pof¥EsE m
H YR Thomas LIEBETRUTH/ Jesus GONZALEZ FELIU
This course introduces students to the area and techniques of Operations Management (OM) and
E e aps presents a state-of-the-art view of the activities of the operations function. It covers such topics as
facility location, decision analysis, project management, aggregate planning, and inventory
management.
HEr - BER Y TN—TLR— b HIRRBR
EVRAT B ADBEOLHTIZONT, BRGNP OERMICESZENTEE L, WEM - HEND
BARE HETA 2= —var TRIY I ZMEICONTERLLY, BEILOX A7 FRLEEERKOT Y
JENIEN R

AEWELT7Z0 LE LTz, BPOM WX 0 U PR E AT 2 A NEFRIENT
xF L7,
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BEL-ZENBL®
International trade techniques
BB REFE BBA2
JB B3 W
HRED A
JRER OBAFBE O HE(ERENAY CRE SN HMHE BN TTFSY, OBEMRELEEA
REFRE Ri#p OF2—rU7A O2ofh ( )
RIS 1E poEsE  EH
M Phileppe SOUGRATI
The course will address the fundamentals of international trade techniques:
- Incoterms of international trade.
RENE - The role and functioning of customs, but also the different trade regimes and methods of classifying
goods.
- International trade documents.
R - BRERE INT A BIRABR
BOCEEABEBOREIIBICRZVOTHRET L, VA EELEZXY P2 TFOMTELLN
BARZ BEHEEEA ED L ICEHT D00, BEMEKICIIABAEENTNDDNEFRT LT, BHOHMA L v R A
FOEEMEMDO I LA TEELL,
BEL-REMEL®
To promote your personal branding
B EREFE BBA2
JBIE S
BRI OB
JRER D BALRBE O HAEAE CRESN B BN T RSy, OEMRELEEA
REF R Mg OF2—rU 74 OZ0M ( )
RER 1 Sy DIRIENS fel
H Y BT Sandy MICHENEAU/ Charles MAURY/ Cecile ALBRECHT
- A combinaton of magistral classes ans workshops aiming at bringing the student to a reflexion upon
RENE : : i
their professional value and the ways to upgrade it.
RBR - RER L AR LAR— b
LinkedIn OFEMZ2FIA Sk, BREEZOEE Y, AL PR OHFEEFNE L, FRLF—MNIBED R
B8 % BHEA DTy A ZEEE L, W CHI< 2 & 2B, WA CORIEHTIECHIER H 2 58T 00
=ETT,
BELRENBL®
Contemporary issues
B B REEH BBA2
JB &3] [
BRI ORI
JRER OBARBE O WREAS CRIESN B BN T RSy, ORRELEEA
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s TiE, BOOBELO S HAEEMEIZSOWTCHRICHR T2 v/ OFENHE Uiz, MIRRERICEE L T
G 13, WL OO RENFERNCE R S, FA5 05— DA THRERIERINIZ - NE & b 5 &
WIHEXTL,
Rk - HERE IR LR — b, HIRRER
S NI AFGBGI SR AMED B H18EE LT EE o2, BEFMICERIENTEELE, £
o e = NS ERAN oo BABRAE TIHRZA TCIAD LV IREVWEROYREL I — 0 v NOELEL BIEBE2 SO TERI L
NTE DT, FRED 7= TH,
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English for Working and Studying abroad

FtERBFEM BBA2
IR
BRI ORI
RER O BALRRE O BACERGENAS CRE SN HADE TN T FE . OHERE L EHA
BEFRE i OF2—hU70 OO ( )
e S5 E LIE o
2 LB Cathy HARDERN
s This English course aims to prepare learners for their professional internship and university
RENE o . ) :
expatriation in English-speaking environments.
RER - RERE AT LBy TA—T T LBy IRV F— b
WA TE 2L ZHBICAN T D AT E THLEBILRDREL LB VET, B PR DL ES O
BAR % HHEEEA H& ). LinkedIn ZfH L2 ARR NFBIROEE FOMAFHOE LT, &E - RBROBEOML TR E%
FOFE Lz,
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Fundamentals of Information Systems and Web Development

A B REFE BBAZ

BRI

BEEOBME

JRE® OHEAFRE O HARENAECRESN A BOCFay, OBRERE L ERA

RFELRE R OF=2—hLU 7 OZof ( )

BREERFIEK LE po¥EsE EH

HH 2 B Aurellen GATESOUS/ Emille QUISTREBERT/ Berengere BRAUD/ Amir HASNAOUT
This course provides learners with the conceptual and practical knowledge that will
enable them to operate an information system such as an Enterprise Resource Planning

BN (ERP) system. It proposes an operational approach illustrated by learning how to set
up and administer an open source information system (full web). The practical
application will be based on a Hackathon.

KB - RER LY INF AN, IN—TT LB F—FE, HIRRR
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To build a better world together

FtERBFER BBA2

R W]

B0 B

R E % O BALRE O HEEREXAY TRESHZEMEE ST TSy, OBEEELERA

BEFR iz OF2—hU70 OO ( )

BRI Ll poEsE E

H Y BT Charlotte GALLIOT

N A combinaton of magistral classes ans workshops aiming at bringing the student to a reflexion upon
their value as a team member and to work together on CSR issues.

BV TN—TT LRy, TN—T 8
SDGs DHND 1HHRA TR T —~ 2R E L, REOHME ITE¥E4 AR Té&w9*#®%

BAR % BHEFEEA Lo ST T L E S BT, K LRI SRR, BB — £ AT, & 205 BRI

2D PN EFE LA ST, mEDT FATREIZT L U270 E L,

BfE LT REME4 11

Supply Chain Management

Pt ERBEFM BBA2

JR B ]

BSe0 BATE

IR E & D BALERE O BARRENRT CRE SN HAE BN T FEYy, OHMRELEEA

RERE Rt OF=—rY7r OZ0ft ( )

e SR LE poEsE E

ST G Liliane CARMAGNAC
This course aims to present the fundamentals of supply chain management. After introducing the
evolution of supply chain and highlighting the strategic importance of the supply chain as tool for

BEANR competitive advantage, the course will cover the following topics: Supply chain flows; purchasing;
production, planning and capacity management, lean management, distribution logistics and supply
chain risk management.

REr - BER LY TN —7FLE¥ E-learning. HIRKHAER
BRI R3], r—AAZ T 4 BT SIMICOWTERZ ENTE LT, V=TT LB TR, —

B BHETEA HEEHHICRY, TORENERICBVMATND Z & ZRICEDAE. MESR EE0HT L., Bk
AREMEDEV SO T ED LI R DRONERTEZ DL LN TEELL,

BEL-REMBLO

Initiation to research

B EREFT BBA2

BEHIE
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FH M B Aude ROBIN/ Minelle SILVA/ Helene WINDOM

BRENE U —F FEICET A A, S —TF T LB AT TCT RS A% b SR BT

e - R Y TN—FF LY, F—FLFE—h

BRAR A 1 A TG ORESATOHR TS ~OZ A, FiEmbiss, FHy—7 Y MRERE, BERT I/ v a2l
o i FTEICHKIEIC R > TL B U S —FOFIEIZHONWTHEOE LT,
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Marketing Research

FtERBFER BBA2

B

B0 BAIE

JRE OBALERE O EERERATE CRE S HAHZ BT Fay, OBGERE L EEA
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Market research is one of the key steps to manage a business. It allows to check the consistency of a
project and its commercial feasibility. This module will allow students to gain knowledge about the

RENE different research tools (used by marketers) and to analyse the stakes of a company's project. I will
also allow students to understand the ways market research could be beneficial to understand
consumers and prospective buyers' attitudes and behaviours.
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French language intermediate level
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Le cours vise le développement des compétences de communication écrites et orales au niveau au
niveau A2/B1 du cadre européen de références pour les langues. Les 3 axes du cours sont:
BRENE 1. Acquisition du vocabulaire et de la grammaire niveau A2/B1
2. Compétences orales et écrite niveau A2/B1
3. Connaissance de la culture frangaise
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