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This course aims to provide students with an understanding of marketing concepts and analytical
BENE processes in global marketing operations. The focus is to foster and sustain students’ skills as
professional global marketing analysts and problem solvers.
Case Studies
Sharing by guest speakers and industry practitioners
e - FER LY Group project
Student presentation
Final examination
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Global Business Culture & Management
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This course aims to provide students with fundamental knowledge of business culture and cross-
cultural management. The emergence of heightened market competition, technology transformation

BENE and the fast economic growth in a globalized business environment suggests an increasing relevance
in understanding how business is conducted there. The course is designed to develop students’
communication and problem-solving skills in international business practices.

Group Project

e - R LY Individual Essays
Examination
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Contemporary Business Communication
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This course aims to provide fundamental knowledge and skills in business and interpersonal
communication in any forms of organizations, such as business, government, and non-profit making
ones. This course will explore the field of ideas relating to human modes of communication and
personal relationships in the shaping of our business environment.This course will focus on

BEANE understanding and practices of (1) frameworks and theories of interpersonal communication and
social interaction in business context, (2) overarching structures such as culture, mass media and
gender, and their roles in shaping interpersonal interactions in both internal and external
communication, and (3) contemporary digital modes and cross-cultural communication in global
business environment. This course is suitable for undergraduates from all disciplines.

Individual contribution & weekly in-class exercise / quiz
Business cases analyses, video analyses and group discussion

R - WER L Essential readings
Group project & team presentation
Final examination
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Introduction to Economics

B B E P Economics & Finance
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This course is an introduction to economics for students with no or little economic background. It
covers the basic principles and concepts of microeconomics, and introduces students through real-
5 e y . -
BN world economic cases to a method of reasoning, to think like an economist. The learning is discovery
based which encourages students to be aware of the economic events happening around them.
Students learn to identify real economic problems in the world, analyse and explain them, and develop
possible solutions for them.
Project
B Monthly journal
AR - RER LY In-class learning exercises
Examination
Final examination
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