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This course is an introduction to financial accounting with emphasis on the basic concepts,
SN mechanics, objectives and judgments involved in using financial statements. The major challenges
and problems of financial reporting are much broader than just generating numbers. This course
will illustrate that reporting involves a great deal of judgment in order to provide the information
required by the many stakeholders. Reporting by public and private companies in Canada has
undergone significant transition from Canadian GAAP to multi—GAAP with the adoption of IFRS in
the accounting for public entities as of January 1, 2011. As such, the focus in this course will
be primarily on IFRS.
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This course is designed to develop an appreciation of the marketing discipline for the introductory

BREANR business students. The class will be conducted through both instructor’ s lecturing and students’

group studying. It is intended to help students understand the process of marketing, and the
concepts and skills involved in the marketing process. Through studying the process of marketing,
the students should be able to understand the related marketing concepts and tools, form your
own marketing philosophy, and apply these to interpret future marketing phenomena and to your

own career planning.
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Business Sustainability - COM 362
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N The purpose of this course is to educate students on the opportunities and challenges of developing

- more sustainable business strategies and practices and to explore the changing role of business

in society and in relation to the environment. This course introduces students to corporate social
responsibility, business and sustainability, business and human rights, sustainable development,
and social entrepreneurship.
Participation [Individuall: 20%

- = . Midterm Exam [Individual]: 25%

PR - PR & Final Exam [Individuall: 45%
Report [Individual]: 10%
PRATFE YT TR 2 BRI e Wie, BOOBERE Lo FEOZ ERMETY, 5 HE
FEREMED A 7259, LeBIQ+, B, BT NUNTFEHETT, £/, FESD ESC &EDIHEKIZ

BAEZBHEEA L0, TS EREICR D THA I FT LWEEFH T AT LD Sustainability Accounting Standards Board
(SASB) LCEUFA B RIE S EHRAR X 27 7 4 — A (TCFD) IZ oW T bt STV B 72, BARICIE
ETHLBTTOOEETT,
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Management Finance - COM 371
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RN The primary objective is to provide the framework, concepts, and tools for making financial
decisions. Topics covered include discounted cash flow (DCF model), capital budgeting, project
evaluation (NPV and IRR), risk and return tradeoffs, WACC, and diversification.
Participation [Individuall]: 15%
Midterm Exam [Individuall: 30%

AR - BER L Final Exam [Individuall: 40%
Excel Test [Individuall: 10%
Quiz [Individuall: 5%
3ODETRBEIOLET, 9. 77 AT UV ANEVRATOMRILFEETH D Z &, fliks & AfEDEN
FHfECXAZ L, T LTERAEHEAWI LT, 774 TV RAIBETOBERREICNLE L2 DHEZ
jif?“ RBoN-&ez2 L0l HicFHETnE, V=  DRKIBICOBRD I NZEHETHND Z i
Al blogE A it BnEd, £ LT, i & lEoEWz RHEEd, ZKEE@ﬁﬂﬁﬁn—w‘@ﬁ
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HIENTEET, I, BIRHIETHLT7 T 07 THEWATT, Sorin I/ a0 VOEEHI, 49 H
g o0 I % 25 TR Sl%i‘a“ J VAR AZF Y 2ok E= L, Fa 27&)@’\&75\%1‘*¥%%L
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BEL-RERE£LO®

Management Accounting - COM 316
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BEAE
Management Accounting is concerned with the analysis and accounting for costs, management
planning, controlling and decision-making. The course provides exposure to cost behaviour,
variance analysis, short-run choice decisions and budgeting, as well as activity—based costing
and activity—based management.
Connect Assignment [Individuall: 5% (UNT A FD X H 72 HD)
Participation [Individuall: 5%

2R - RS U Midterm Exam [Individuall: 30%

Final Exam [Individuall: 50%
Case Submission [Individuall: 5%
KPMG Simulation [Group]: 5%
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BEL-RENBELO

Introduction to Management Information Systems - COM 331

B ARBEEE B VR AR
E{ggﬂﬁﬂ Jan — Apr 2018
BB DENTE 1.5
R E % OHEAIRE O HAERENAE CRIE SR B EA BV TRy, OWRELEEA
BRERRE RiE#p OF=2—+rU 70 O20f ( )
BRI 1 [H] 804y D% A3 2 [H]
?ﬂ%’]ﬁﬁ Dale Ganley
REEIER S AT AORETT, LONKIT, B rTF—%, 770 R, Ea~—X0RKEm#E%s
,?/\\\ij—l)
This course is designed to provide any upper—level business student experience in thinking
analytically about the role of information systems, technologies and networks in modern
- o organizations, in support of business strategy, strategic initiatives, operations, and corporate
RENE
philosophies. We will use a variety of approaches to examine how they can be used effectively
in today’ s inter—networked enterprise, whether small or large, or whether in support of general
business goals or of an entrepreneurial advantage. Our focus will be the managerial perspective
on the use, design, and evaluation of information systems to complement and enhance the expertise
of technical specialists and create a holistic understanding about technology in organizations
for the 21st century.
Report [Individuall]: 10%
Midterm Exam [Individual]: 30%
= . 2 o 1
PR - PR & Final Exam [Individuall: 40%
Experiential Project [Group]: 20%
BWRRDT A Mol E2RATVWET, Ev I T —X L3RI, TNHEEVRAIZED LI
BB BHEA ERATERZONE WS TMEEEZFE_ET, F£72. Microsoft @ Azure <2 Amazon D AWS L \Wo7=F7 T K
e " ZOWTHBETIIMNTWET, HEROA LT L IRBBEL 7T RIZEIEI O, EFa )T
DEEMEEZEDLIITHBE L TWBEOn EEH R L TINET,
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Operations Management - COM 341
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This course is designed to address the key operations issues that have strategic as well as tactical
implications for service and manufacturing firms. High—performing firms have demonstrated that
efficient operations management can become a potent competitive weapon in even the toughest
business environments. We will examine both quantitative and qualitative operational techniques
and principles used by “world-class” organizations from both the manufacturing and service
sectors. Topics include operations strategy, process strategy, process analysis, process mapping
and improvement, quality management, forecasting, inventory management, lean operations, and
project management.

RER - FERE

Participation [Individuall: 10%
Midterm Exam [Individuall]: 35%
Final Exam [Individual]: 45%

In-class Quiz [Individuall: 10%

BA% BHLA
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BEL-RENELOQ

International Business - COM 361
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Kristin Brandl & Ricardo Flores

BENE

SO r7a—RYE—va ik, BEF., BUR, UL ED L IIZEL L TEX0ONIEREYTT
WET, Ze—RNUE—ra ke bh-E®/ c AXROBHBOBENEIKE., TN EEKENE
DX B E L, BEEORZI -S> THWDDONTHOWNWTERET,

The course focuses on the rapidly changing contemporary international business environment and
assesses the opportunities and challenges arising from this endlessly changing milieu. It takes
a macro, meso, and micro perspective and draws on key insights from economics, political science
economic geography, and cross—cultural psychology/competence development. For instance, students
will learn about globalization processes, the role of institutions and political economic systems,
and the impact of changes in legal, socio—cultural, technological and financial environments.
Taking all this information into account, students will learn to assess a country’ s attractiveness
for sustainable international business activities.

RER - B ER L

Participation [Individuall: 15%
Midterm Exam [Individuall: 30%
Report [Individuall: 15%

Report #1 [Group]: 10%

Report #2 [Group]: 30%
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BEL-FERELO

Legal Issues in Management - COM 402
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FH U B Kenneth Thornicroft
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This course will introduce you to various legal concepts about which all managers should be
knowledgeable. During your business career you will undoubtedly face many of the legal issues

BN that are addressed in this course. This course will expose you to several topics including: the

- Canadian Legal System, Civil Dispute Resolution systems (including Alternative Dispute Resolution

processes), Forms of Business Organization (Proprietorships, General Partnerships, Limited
Liability Partnerships, Limited Partnerships, and Business Corporations), Directors’ and
Officers’ Duties and Responsibilities, Tort Law (especially Negligence and Professional
Liability), Fiduciary Relationships, Agency Law, Contract Law, Employment Law and Intellectual
Property.
Quiz #1 [Individuall: 25%

- - Quiz #2 [Individuall: 30%

= . ﬁ Eﬁf N

B 2& Quiz #3 [Individuall: 30%
Quiz #4 [Individuall: 15%
SRELCAORRTT, WBMELNLCERORMARIERD R ) 0T FRICOTAC
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BIEL-BRERBAD

Corporate Relations & Responsibilities - COM 435

B B R E PR S
BIEHM Sep — Dec 2018
BFEDORMEK 1.5
R E% DHALRE O HALERENAY TRIE S B E A BV TRy, OWARELEEA
RERE Xi#F OFa—FrU 70 OF0f ( )
B4 1[0 1804y %375 1 [A]




Meiji University
School of Business Administration

HLHR

Saeed Rahman

BRI

HSHOEYRANERT D MEAR IO CSR BEOMEL HE., HE, BLORHRICHT L, %D
A—RL— IR F U REEOIHICERATL20EFES, £, BENMEER, KE, HEE, V77
AY—, aI=2=7 1, BAEMIE, BUF & ORGRE BEFICHR OB ORI TEEBRET 5,

This course aims to broaden your understanding of how businesses build, manage, and strengthen
their collaborations across a diverse set of communities and stakeholder groups with unique needs

expectations and capacities. More specifically, in this course, you will examine the relations
of a corporation to its employees, the shareholders, competitors, suppliers, customers,
government, Non—profits (NGOs), community, and nature (the natural environment). Also, you will
explore the ethical and CSR challenges facing today’ s businesses involving issues such as good
governance, regulation and compliance, supplier relations, employee responsibilities to the
corporation, social and environmental sustainability, and corporate risk management.

AR - RS L

Participation [Individuall: 5%
Midterm Exam [Individuall: 20%
Final Exam [Individuall]: 35%
Report [Individuall: 15%

Case Study [Group]: 25%
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BEL-ZENELO

Selected Topics in Management: Social Entrepreneurship - COM 450
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This course is designed to: 1. Introduce students to the ideas of social entrepreneurship and
social enterprise. 2. Familiarize students with the broad range of areas in which a social
entrepreneurial approach is applicable. 3. Understand the basic knowledge and skills necessary
to build and lead high performing social enterprises. 4. Be aware of the importance of, and
mechanisms for, working transparently and with sound governance structures that ensure
accountability, but also support development and viability of initiatives for the long—term.

RER - RERE

Participation [Individuall: 20%
Social Enterprise Assessment [Group]: 40%
Social Venture Plan [Group]: 40%
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Selected Topics in

Management: Workplace Law - COM 450

B EREFH BV R A

JBAE AT Sep - Dec 2018

BRI DB 1.5

J‘%@%o)%{iwbﬁ O ﬁ{in VE A CRE SN EENTT SN, Dg‘{l‘muﬁiﬂbiﬁ/\/

BERRE Rizh OF=2—rU 70 OF0ft ( )

BRERF S 18] 804y DFZ A

ﬁ%ﬂﬁ Kenneth Thornicroft
FHRKNEDRETT, BT H D9 0 %DHMEVBNEDEFETICHDZ L b, ZORETITRIC
JIIOD%@bQ%’J% FARAZWHE, SR G I OV TFEORET, T — AORAREFRITIL, Fa'ﬁﬁi/i‘:/\@l/t £

. FAEB LORHFTOHRO N, 7T AT 4 Ay ary, BEXOEERGENET,

This course examines the statutory and common law rules that govern the contemporary workplace,
including the common law regarding employment contracts, employment standards legislation, human

BENRE rights legislation and collective bargaining legislation. Since approximately 90% of the Canadian
workforce falls under provincial jurisdiction, we will focus on British Columbia’ s employment
legislation (which is very similar to the employment legislation in other Canadian jurisdictions)
as well as certain constitutional law principles. The following matters will be examined:
individual employment contracts, human rights and employment; the acquisition of collective
bargaining rights and the administration of collective bargaining agreements; and the resolution
of employment disputes in both union and non—union workplaces.
Quiz [Individuall: 30%
Quiz [Individuall: 30%

= . 2 o 1

PR - PR & Final Exam [Individual]: 15%
ESA Determination Exercise [Individuall: 25%
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Selected Topics in

Management: Innovation and Design Studio - MBA 546
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This course explores the topic of innovation in products, services and user experience through
the methodologies and perspective of human—-centred design. The essentials of this approach are
to identify and frame the right ‘problem space’ through deep understanding of users and context,
and to use techniques for eliciting creative ideas, such as structured brainstorming, concept
postering and rapid prototyping, to explore the ‘solution space’ . You will learn to become an
integrative, creative problem solver, combining rigorous research and thinking with narrative,
visual data and other forms of knowledge to generate original and practical strategies.

R - RER L

Empathy Map [Pairs]: 20%

User Experience Report [Individuall: 20%
Design Challenge [Groupl: 40%
Reflection Paper [Individuall: 20%
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BEL-ZENELOG

Leadership Strategies - COM 405
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The main objectives of this course are inspired by the quote from Warren Bennis who says “Becoming

BEAR a leader is becoming yourself” . At the end of this course you will have: 1. Understood and assessed
your own style of leading and the styles of others. 2. Discussed and applied the four—frame
perspectives of structural, human resource, political and symbolic to leading effectively across
a variety of contexts. 3. Explored specific leadership challenges such as change & sustainability,
gender &diversity, global considerations, innovation & design thinking, and collaboration 4.
Reviewed leadership across many types of organizations.
Participation [Individuall: 20%

. Weekly Refractions Paper [Individuall: 40%
AR - B L ’ . °

Personal Leadership Philosophy [Individuall: 15%
Business Leader Evaluation [Group]: 25%
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International Marketing - IB 416
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BN By the end of this course, you will be able to: 1. Develop a solid grasp of the major issues that
- affect marketing in the global environment; 2. Analyze and evaluate international markets; 3.
Evaluate the merits of global positioning and branding strategies; 4. Create marketing strategies
and mix plans that take account of both global and local conditions; 5. Appreciate the special
aspects of marketing in emerging markets.
Participation [Individuall: 10%
. Group Case Presentation [Group]: 20%
= . 2 7
RER - BB L Group Country Project Presentation [Groupl: 30%
Final Report [Individuall: 40%
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Strategic Management - COM 400
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This course is designed to give you a “top—level” view of the entire organization. You will
have to consider issues that influence the competitive behavior and performance of the organization
as a whole. So far in your coursework you have primarily studied business functions C(e.g.
accounting, finance, marketing) one at a time. This course will help you broaden your perspective
so that you consider business functions from the perspective of the overall organization

AR - RER L

Participation [Individuall: 15%

Daily Assignment Questions [Individuall: 10%
Test #1 [Individuall: 20%

Test #2 [Individuall: 20%

Capstone Project [Group]: 20%

Capstone Report [Group]: 15%
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Corporate Finance - COM 445
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This course provides an introduction to corporate finance and the key decisions and issues faced
by senior financial officers in corporations, capital providers (both investors and lenders),
and financial intermediaries such as investment banks. The course provides students with the
analytical tools, frameworks and methods used by the CFO or Treasurer of a larger company to develop
and implement the financial strategy of a business. The course has three major objectives: 1.
To provide an introduction to financial markets and the sources of capital for mature firms. 2.
To introduce financial policies set by senior managers and show how these policies affect a
company’ s ability to pursue its business strategy and achieve its operational objectives. 3.
To demonstrate the analytical tools used to value a company and to show how specific activities
undertaken by a company create or destroy shareholder value.
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