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?ﬁ%‘lﬂﬁ% Andie Lee, Stacy Fitsimmons
Welcome! This course is designed to help you build skills as responsible business leaders who
can lead change for a better world throughout your careers. An easy way to think about the

f}%%lﬁ]'f" differences between LPOl and LPO2 is that in this course (LPO1), you re learning about

- person—to—person interactions (making difficult decisions, building strong teams, becoming

responsible leaders), while in the spring you’ re learning about organizational processes for
managing people (recruitment, performance management, organizational culture and change, etc.)
1. Decision Making Assignment: 20%
2. Teamwork Assignment: 20%

- - . 3. Leadership Assignment: 20%

= . = #

PR - R L 4. Participation: 20%
5. Weekly Reading Quiz: 10%
6. Final Project Presentation:10%
V= —y TEIZOWTESHKRTT, [t FEVRBIHSENZR Ny 7 2250 T, %R TIE

BAR%E BHEA BEFSRE NI LVIE, TARAT v arRF—AT Tzl he2lRo TSR HY T, =
ZCF— LT — 7R AZIZHENTOE D O Wic BRI AEL X 9,

B LR R A @

Marketing Principles and Management
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BENE

Students learn and apply basic marketing theory, concepts and tools to make and defend key marketing
decisions relating to: market segmentation, positioning, product development and management,
pricing, distribution management and marketing communications. Emphasis is placed on both the
fundamental principles of marketing and their application in a variety of industry and
international contexts
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International Business
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BENE

Focuses on key aspects of doing business globally, including: the forces of globalization; how
business conditions and practices differ from country to country; free trade and protectionism;
exporting, licensing, and foreign direct investment; exchange rates and the complications that
arise when dealing with multiple currencies; and strategic and organizational issues for firms
operating in international markets.
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Financial Accounting
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Susan Brenna—Smith

BENE

This course is an introduction to financial accounting with emphasis on the basic concepts,
mechanics, objectives and judgments involved in using financial statements. The major challenges
and problems of financial reporting are much broader than just generating numbers. This course
will illustrate that reporting involves a great deal of judgment in order to provide the information
required by the many stakeholders. Reporting by public and private companies in Canada has
undergone significant transition from Canadian GAAP to multi—GAAP with the adoption of IFRS in
the accounting for public entities as of January 1, 2011. As such, the focus in this course will
be primarily on IFRS.

RER - RERL

1. Company Report Project: 13%




Meiji University
School of Business Administration

2. Term Assignment: 15%
3. Attendance: 16%
4. End of Week Quiz: 56%

A8 % B LA

SHOEBH L ARBOHBELZEVET, L-ULe LTIER 310 2R Vol b A THEEEL<
X5 FHA, IFRS &) EEMNALSHERIZOVWT, ERICLEOEE S RARLREDTHAN -
=9,

BELZENBEL®

Operations Management

A HREF

Business and Commerce
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2020 429 H~12 H

B DHEAHK
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TR 63

IR E R B ORERR S T & AR,

BENE

Introduction to both the broad strategic and tactical decisions of operations management. Topics
covered include project planning/management, process choice, process flow analysis, location and
layout of facilities, capacity and resource planning, job design, inventory control, scheduling,
supply chain management, quality management and quality control. The link between operations
management and other functional areas of business are evaluated

AR - RS L

I [ 2 BB O RERB S T & R,

B8 % B HEREA

BEEICBIT 42— g VORMER SISOV TE N, 7R FLEEIFHY TLE, F2F Tl
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D

BEL-ZENEL®

Academic Reading and Writing

Pt B REFEE

Business and Commerce
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EEEEC 6l

David Oswald

BENE

ATWP135 will enable you to build on the reading and writing skills you have developed both in
the classroom and the workplace to progress toward the advanced level of literacy that is the
hallmark of an educated and responsible citizen.

ATWP135 will help you develop the core transferable skills in critical thinking, reading, and
writing that youwill use in your university courses, regardless of your program of studies. Through
the analysis of a variety of challenging readings, you will discover the characteristics and
conventions used by scholars in different disciplines. You will explore different genres of
academic writing and how these reflect different rhetorical purposes. You will practice typical
academic writing tasks, including writing a basic research paper, and will learn strategies for
reading and writing more effectively as well as for approaching new writing tasks. Through peer
review, drafting, revision, and reflection, you will learn that writing is an ongoing process.

RER - RERL

1. Five Short Practice Tasks: 15%
2. Assignmentl: 5%
3. Assignment2: 10%
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Assignment3: 10%
Assignment4: 10%
Assignmentb: 10%
Reflection Letter: 5%
Assignment6: 20%

. Final Exam: 15%

© 0N o

A8 % B LA

CHIIBEAERD Writing 27 52T, BRAMLOENENET, £z, BHOBAEIINEZZTA
WOT, FALTRXVAV MBEEIZARZVEYT, EHE, AL >TZOZMBROLN-=ERD 5 EliX
TOFETTN, RVBIONEOLHZRZOTHEEYVEL X S,

BELZERBELD

Management Accounting

A HREF

Business and Commerce
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1 [B] 80 3y DIFFEN M 2 [B]

TR 63

JRER B ORERR S T & AR,

BN

Presents an introduction to the managerial accounting tools and models available to managers for
use in their planning, controlling, and global decision-making functions. Topics include the
behavior of costs, the differential concept, short—run choice decisions, cost—volume—profit
relationships, variance analysis, and the management control process

AR - RERE

s [E 2 BB O RERB S T & R,

B8 % B HEREA
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BEL-ZERNEAL®

Introduction of Management Information Systems
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Business and Commerce
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EEEEC 6l

Olga Gould

BENE

This course is designed to introduce you to thinking analytically about the role of information
systems, technologies and networks in modern organizations, in support of business strategy,
strategic initiatives, operations, and corporate philosophies. We will use a variety of approaches
to examine how they can be used effectively in today s connected enterprise, whether small or
large, or whether in support of general business goals or of an entrepreneurial advantage. Our
focus will be the managerial perspective on the use, design, and evaluation of information systems
to complement and enhance the expertise of technical specialists and create a holistic
understanding about technology in organizations for the 21st century.

AR - RER L

First Group Assignment: 20%
Second Group Project: 20%
Participation: 20%
Midterm: 15%

Final Exam: 25%

O W=
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T OFFE TR IT IZOWTRUE Lz, FRTARSEORECHRL LD LELWEEL AL
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BEL-RENBELO

Business and Sustainability

A B EEE Business and Commerce
REH 2021 45 1 A ~4 fi
B DA 1.5
JRE% DHALEE 2 BARBENAY TRES VB E BN TT S, DBRE L EEA
2 1A Ni##FA OF=—bU 70 OZ0fM ( )
e S LIE- 18] 80 4y D2 3458
?ﬁ%‘lﬂfﬁ Heather Ranson
COM 362 is a “Research-Enriched Course” where students will actively learn from recent scholarly
ﬁ%lﬁ]?ﬁ? work in the field of sustainability, and where they will be able to develop their own research

skills by crafting and developing their own research project about a sustainability-related topic.

Research Project Final Report: 15%
Final Exam: 30%

1. Participation: 15%
2. Research Project First Draft: 10%
3. Quiz 1: 5%
5 5 4. Quiz 2: 5%

RER - RER L 5. Research Project Second Draft: 15%
6. Quiz 3: 5%
7.
8.

ZENELDRBRLDLA—FodH S, £2TH BOOM DEBELRULAa—XTLE, ZZT%S
% B HEA Sustainability 2FE¥EIZZDHDOMDO I —ANT AL L EINTVWED T, BEIZH->THWIRELZ W E
BVWETB Lo ZEATHIEDY FTHA,

BE LI REMBE4AO

Management Finance

B BREEE Business and Commerce

BAEHH 2021 4E 1 ~4 f

BHEOR I 1.5

JRE% OBMNARE 2 HALERENAY CRIES A E BT F sy, OHMBELEEA
BEPRE Nigp OF=2— U7 OF0f ( )

BRI 1 [0] 80 4y DFZIEANH 2 [1]

$H Y B Stuart Snaith

The goal is to ensure all students, regardless of career aspirations, gain an appreciation for
the financial issues facing companies and to equip all students with the analytical tools that
are used to address these issues. The topics covered in this course include: time value of money;
BREANR bond and equity valuation; investing; risk, return and portfolio theory; the capital asset pricing
model (CAPM) and cost of capital; capital budgeting and project evaluation using internal rate
of return (IRR) and net present value (NPV); financial statement analysis and forecasting; and
working capital management.

1. Participation: 10%
AR - FERLE 2. Quiz: 50%
3. Final Exam: 40%

ZOFRETIIHEBIZOVWTERFVEY, TORETEST 74 TV AOAFIIHBRRETIELALF

BARE A ERVEECH Y . £< OFBERHS O CEER0 & TERF5 L BOET,
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RBREL-ZENBELDO

Leading People and

Organizations II

ﬂﬁ%{%"?%ﬂl Business and Commerce

BAE AT 2021 4E 1 H~4 A

BB DBATEL 1.5

JRE®RDBNFEE 2 HERENOARE CRESh e TN TRy, OHEMBRELEEA

BERRE Rz OF=2—rU 70 O20f ( )

R 4 1 [6] 80 4y DFEZEEHNA 2 [a]

?ﬁ%’lﬁﬁ Brian Leacock
Examines the behaviours of individuals, groups and organizations from an organizational design

ﬁ%l"]"_‘? perspective, and the issues associated with managing the employment relationship. Topics include

- organizational goals, structure and growth; organizational culture; power and politics; retention

practices; performance review; compensation; and selected employment and human rights legislation

RER - FERE I E%E R OMERRN T X TR,
TIATUVRADOBREZILETHLEAVDT, BHRMER CE VR CH—HEYFEREE L CWELE,

BAR%Z BHEEA HAELELRVWTY, 774 TV RAIARFEZ L N50T, BRNIFEHOLZHTARY b
FA M ehHToNbZERHYET,

BiEL-ZEREBELD®

Strategic Management

ﬂﬁ%{ﬁi’%ﬂ; Business and Commerce

BEHRN 2021 455 A~8 H

BFIE DA I 1.5

17 E % OBEALERE 2 HARENRAZTRESNHEMEEZENTTESY, ORRELEEA

£ i Nl OF=2—rU7 O2ofm ( )

BRI L [E] 160 4y O A3 1 []

U= Sara Elias & Brent Mainprize
A series of integrative management case studies that illustrate the application and integration
of management functions. Focuses on organizational strategy and strategic management including

BREANR the process of choosing and defining goals, formulating and implementing strategies, and
monitoring strategic performance. Normally students are required to take this course in their
final academic term
1. Academic Integrity
2. Presenting Personal Opinions

B - BER L 3. Attendance
4. Contributions
5. Assignment
Specialization CZ @ Entrepreneurship #ERT 5L, AT 5 #HBDOEY NTIFR%ERITET, IE
B, ZHEETEARILRIRZTHETRH, EOBETEREZ2Z2AENEIENZO T, BETIXEHY
EFELELOERALET,

- ETEE0MNE LT, BRUKZEBRFREVRAOTATTE2ERL, ThEEBRIGEELZVWEWN
BAAZ BHEA

HINFTY) —F—L LT, BFIZHRWANIZMDOANDT AT 7 ORTCHRKSHDFHER L TF—AIZANTDH
HBWET, THILTF—LERRLT, FHE2EL CRED-DOEBEITVE T, THFESCOHR
Y. BEBRRILELRLEDT, BRICELTEZZZNZNVEWVI AIZERSEVENTROI L L
R A, BICHFTFTERELEZWE WS AT D > THIFTY,
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Venture Market Expertise

B B RE S Business and Commerce
BEHM 2021 4E 5 H~8 f
BB DBATEL 1.5
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H Y HR

Brock Smith

RENE

As part of the integrated Entrepreneurship Core, this course material is designed to help students
develop the conceptual tools and techniques needed for market scanning, opportunity recognition,
product development, market acceptance and the establishment and maintenance of venture
stakeholder relationships. This element of the Entrepreneurship area of specialization helps
students develop skills in identifying and building the market relationships upon which successful
entrepreneurship is based

AR - RER L

Academic Integrity
Presenting Personal Opinions
Attendance

Contributions

OV W

. Assignment

B8 Z HHTLA

ARRICTF—2 AT Y =7 MCERY MRz, BIVIRLNET, BRI TELRES 5LUNT
BP0, EWHIBERHV ET, AAZau WMk s4 0 T4 VBRE 0T, Bl CITE
FREIERPoETTR, B TIO Y27 FERCBDIIRETL L IDBWVWRERICARS EENVE
‘?‘o

RBEL-ZENEL®

Venture Plan/Finance
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Business and Commerce
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Mia Maki

BENE

As part of the integrated Entrepreneurship Core, this course material is designed to help students
develop the conceptual tools and techniques necessary to identify critical venture attributes
and processes, and the consequent financial outcomes of venture creation decisions. This element
of the Entrepreneurship area of specialization helps students develop skills in recognizing the
decision points and enacting the choice patterns that lead to relevant venture outcomes

AR - RERE

Academic Integrity
Presenting Personal Opinions
Attendance

Contributions

O

Assignment

B8 % B HFEA

Financial Plan &\ ) FRIMBHERLE VWO LOZHRETIER LE T, EVRROEFOHSE Y 7L
CHELAERTESZDOT, BELWLWTIREL»-72TT,
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Acquire Venture Cognition

B B RE S Business and Commerce
BEHM 2021 4E 5 H~8 f
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Brent Mainprize

RENE

As part of the integrated Entrepreneurship Core, this course is designed to provide an overarching
conceptual framework within which to integrate the other course materials that students encounter
within the Entrepreneurship specialization. Students examine the process and content (sequence
and norms) of New Venture Expert Scripts, creating their own master and sub—scripts that enable
them to become independent economic actors. Students create individual verbal and written
searching, screening, planning, financing, start—up and harvesting scripts

AR - RER L

1. Academic Integrity

2. Presenting Personal Opinions
3. Attendance

4. Contributions

5.  Assignment

B8 Z HHTLA

THETO 2 ZHRICE o -HEFATCHESITOY — VL2 R VIR 2R 5, ZRIZEN L ZHA WA
BOHEIIEITVET, ROF—hi%, EH)LTHOEFEVRXRADO_EBRMCICR>TLEW, £2L
THRETAMERDHZONE VI BEENEXFTONE L,

BE LTI REMBE4A®

Portfolio Practicum

Fl BB Business and Commerce
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Sara Elias

BENE

As part of the integrated Entrepreneurship Core, this course helps students to further integrate
into practice the concepts experienced within the Entrepreneurship specialization. Students
participate in industry tours, networking sessions, start—up experiences, visits from guest
speakers, case studies and industry immersions. From these experiences, students create a
portfolio that demonstrates to instructors, investors and other stakeholders their mastery of
new venture skills and abilities, and the practical integration of knowledge sets acquired in
the Entrepreneurship Specialization.

B - R Y

1. Academic Integrity

2. Presenting Personal Opinions
3. Attendance

4. Contributions

5. Assignment

B8 % B HFA

ZHORBICEBRORERIZ, SETRIOVHEATERLERATAT T2 LY L, #HELTHHX
DPDOT4—F Ny 7 ZEVWEST, FhaBETIBRET, BETAHMEDCH D EIXREHITED
EFEIBRB OB L EEBERELE LT,
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BEL-RERELO®

Legal Issues Management

Fl B R B Business and Commerce
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HY PR Ian Wiebe
This course is primarily concerned with law as it affects business. While
there is no self-contained law of business, the course will examine areas
of law which impact business. Principal topics include, an introduction to
the Anglo—Canadian system of law, the law of tort and negligence, including

. professionals’ liability, the law of contract, the law of principal and agent,
the law of employment. Within the above, we will consider the differences
which result from the choice of legal form of business, whether it be sole
proprietorship, partnership or limited partnership, corporation or trust
The respective liability of the principals of each form of business will also
be considered.
1. A case presentation exercise in teams of 4. Presentations involve 8-10 20%
of final mark minutes in October (schedule to be determined).

- - . 2. A mid-term quiz on 13 October 2022. 25% of final mark

B - FER L k . P on .
3. A contract—themed, legal dispute presentation in teams of 7 in the style of
a Moot 25% of final mark in—class in November 2022 (schedule to be determined)
4. A final quiz in the December exam period 30% of final mark
NEL LTI FFDEZFICONTT, BEDOLODOMEREICRY £, ERICEERIE N, 1T 5

BARE B A TEL PEBRBOANIIZL > THBETTR, MEORAKIIHATHBLTNDELZALHEZDT, FA

I " THRIZARVWREBRNET, F—XUR—FRLHRUDu—ALTLL AR EERD, BELPoT-TTRNNE
BRI E LT,

BEL-REREBEA

Leadership Strategy

ﬂﬁ%{ﬁ'\?%ﬁ Business and Commerce
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BERRE Ni#®PX OF=2—r) 70 OF0ff ( )
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E%ﬂﬁ% Clemens rettich
In COM 410 you will explore the relationship between organizational leadership as a
discipline, and your personal experience of leadership as a concept and as a personal

BENE practice.
The purpose of the exploration is to strengthen your own sense of leadership in the context
of academic and business literature and practices; and establish a foundation for your
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success as a leader.

B - BER L

Weekly Written Reflection: 25%
Individual Presentation: 20%
Group Presentation: 20%

Final Paper: 20%

Class Participation: 25%

Ol W=

BA8 % B HFA
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BE L RERELO

Corporate Relations and Responsibilities
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Aminat Muibi

BENE

This course will explore ethical decision—-making and corporate social responsibility at the
personal and firm level. Readings will offer multiple perspectives on ethical decision—making,
building an ethical culture in an organization, and the strength of strong values in a firm. The
purpose and value of corporate social responsibility activities will broaden your understanding
and develop your ability to be a responsible leader in any organization.

AR - RERE

1. Participation: 10%

2. Quiz: 5% X 5[al4y

3. Build an Ethical Culture Group Report: 35%
4. Final Exam: 30%

B8 % B HEREA

SEBEIZONT, F—RREZT A LHBEH LD LICESFBETT, BEBRIIR—Y vy 7 THEE
bEL RVHEIRTY,

RBEL-ZRENEL@

Japan in The Context of Globalization
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Business and Commerce
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Takahiro Endo

BENE

This course will help students to understand Japanese economy in the context of globalization.
We will begin by briefly exploring the cultural and historical context, in particular, after the
bubble economy burst in the early 1990s. We will then examine several topics concerning the inflow
and outflow of business ideas, companies and workers by discussing examples, including business
cases. Examples to be used include Seven—Eleven Japan’ s domestic and international operation,
fossil and renewable energy companies, foreign entrepreneurs in Japan, and Toyota’ s responses
to EV (electronic vehicles).

RER - RERL

1.  Short paper 1: 10%
2.  Short paper 2: 25%
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3. Short paper 3: 25%
4. Short paper 4: 30%
5.  Short paper 5: 10%

AARANDFEAET, BARDOEEA ZREBERLHEHRBIZOVWTHIATINET, BRDZ LD TOAY T,

B % EHEA HEA DL DR TESREDTEL DZEUOEH Y EF, BREL LTV LEANICELEL LR RS
DTREDDBETT, ThEFEALFMN Uvic TEREIZIZVAVE LILERAD,
BEL-ZRERELA

Social Media Marketing

Fl B R B Business and Commerce
BEHM 2022 4E 9 H~12 A
i SS): N VR g 1.5
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2 SELIE 1[H1 80 5y DFZHEANE 2 [A]
U Hae Huachao Gao
In this class, we will learn digital marketing together as a team. Digital marketing, as you may
know, is an important, popular, yet fast—changing area. The basic objectives include but are not
limited to the following:
- Understand the basic idea of digital marketing
- Familiar with some of the guiding principles in digital marketing
— e - Be able to identify the appropriate digital marketing tool (s) with a specific marketing problem
BENE
on hand
- Be able to combine multiple digital marketing tool (s), especially social media marketing tools,
to form an effective digital marketing campaign
- Be able to apply the knowledge and demonstrate great understanding of digital marketing using
the Mimic Pro (for search and display ads) and Mimic Social (for social media marketing) simulation
program
1. Participation: 15%
- - . 2. Quiz: 15%
= . 3 o I
PR - R L 3. Digital and Social Media Marketing Simulation: 40%
4. Group project: 30%
V=V XNAT LT T 4 TIZONT, AR THR Y EEMICESZ LR TEET, & SNS %
BABZBHEA Folce—bT 4 U FTITBRLEIVI2L—Ta Y —EHEosTEWR, F—INVEEIZDOWTY Google

Ad ZEBICBIELTERET, BR~—FT 1 V7 IT#EDL Y 20 ARIZETHLRED T,
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