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COM 315 Financial Accounting
B B R EFE BCom
BAE A Sep.- Dec. 2018
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BERF 1 [H] 80 43y 5 283 2 [A]
¥H 2 2 Susan Brenna-Smith
Introduces financial accounting concepts in a manner that prepares managers to use information
L presented in Balance Sheets, Income Statements, and Cash Flow statements for making relevant
financial decisions in a global environment. In addition to a review of the above financial
statements, topics include understanding financial statement analysis.
Company Report Project — Part 1 [Individual]: 6%
Company Report Project — Part 2 [Individual]: 6%
= .z s Wiley Plus Prep Work [Individual]: 5%
PR - R L Participation [Individual]: 10%
Midterm Exam [Individual]: 25%
Final Exam [Individual]: 48%
Wiley Plus & W9 4> T A CTHEENEND O TTRRITZFOFEEZ LT, MIEIN S LIES < F&
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U IS Stacey Fitzsimmons, Vivien Corwin
Examines the behaviours of individuals, groups and organizations and the issues associated with
BENE managing the employment relationship. Topics include leadership, values, motivation, recruitment
and hiring, feedback, communication, conflict management and teams.
Learning Log (1,200 word * 5) [Individual]: 35%
= .5 N Participation [Individual]: 10%
PR - R L Team Presentation & Report [Group]: 25%
Final Exam [Individual]: 30%
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COM 351 Marketing Principles + Management

B B REFE BCom
BAE A Sep. - Dec. 2018
HF DR 15
JREHR DHEALZRE O HATRRE SRS TRIESN B B0 CFEy, OEGERELEEA
£ i i OF=2—FU 7L OF0ff ( )
BERF 1 (5] 80 4y D7 %3 2 [H]
HUHER Linda Shi
Students learn and apply basic marketing theory, concepts and tools to make and defend key marketing
BRANE decisions relating to: market segmentation, positioning, product development and management, pricing,
distribution management and marketing communications. Emphasis is placed on both the fundamental
principles of marketing and their application in a variety of industry and international contexts.
Participation [Individual]: 10%
Class Contribution [Individual]: 10%
= .2 S Midterm Exam [Individual]: 25%
PR - R L Final Exam [Individual]: 25%
Case Analysis Report [Individual]: 5%
Group Project (Presentation & Report) : 25%
V=TT A TROTARGRODEZE ) ELE2TERHLTHY, ARTbLOF— AL EOREKITE
BAAZBHEA NTRS>TLEIFHKRTLE, EBEO BV F A5 LU \"Fake it til you make it” D5y & 25 ETL
7
BEL-REREL®

COM 362 Business & Sustainability

P AREZEE

BCom

JRIE S

Sep. - Dec. 2018




Meiji University
School of Business Administration

BEEDBEAE 15

JRE%R OBEARE O  HEEXARTRESNEEIEEENCTSY, OBRELEREA

BERRE RispA OF2— kU7 OF0f ( )

B 3EIRF % 1 18] 80 4y DFZ N 2 [A]

FH Y i Heather Ranson
Introduces the changing role of business as managers face many social, political, economic, and
ecological forces. Examines how these forces pressure businesses to question existing traditional

SN operating approaches. Introduces key concepts of corporate social responsibility, business and

ey sustainability, sustainable development, and social entrepreneurship. Examines how firms respond to

calls for more sustainable economic, social, and ecological operating approaches. Introduces concepts,
tools and frameworks that assist businesses to effect transition to more sustainable practices.
Participation [Individual]: 20%

= .= s Midterm Exam [Individual]: 25%

RER - RER L Final Exam [Individual]: 45%
Report [Individual]: 10%
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COM 371 Management Finance

F BRE S BCom
BAEHAE Sep. - Dec. 2018
HFEDOHEARK 15
JRE® OBAFEE O  HAEREAY CRESNE B E BN TRy, ORMRELEEA
REHE Ri# OF2— R~ 7L OF0Of ( )
BT IEK 1[5 80 43 452 3% 2 [7]
HUHER Stuart Snaith
Serves as an introduction to corporate financial management. The primary objective is to provide a
framework, concepts, and tools for analyzing financial decisions. Main topics include discounted cash
BENE flow techniques, the valuation of financial assets, financial statement analysis, capital budgeting
decisions, risk and return tradeoffs, diversification, capital market efficiency, and the cost of capital to the
firm.
Participation [Individual]: 15%
Midterm Exam [Individual]: 30%
HER - BEEA L Final Exam [Individual]: 40%
Excel Test [Individual]: 10%
Quiz [Individual]: 5%
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COM 316 Management Accounting

B R EFER BCom
BEHM Jan — Apr. 2019
BE5 DB 15
JRE®R DHEAZRE O  BAEREAY CRES N RE BT Ry, ORMRELEEA
REFRR R OF=2—FU 71 OF0ff ( )
RIS 1 [ 80 43 D235 2 [7]
U IS Chris Graham
Presents an introduction to the managerial accounting tools and models available to managers for use in
B NA their planning, controlling, and global decision-making functions. Topics include the behaviour of costs,
the differential concept, short-run choice decisions, cost-volume-profit relationships, variance analysis,
and the management control process.
Connect Assignment [Individual]: 5%
Participation [Individual]: 5%
= .3 N Midterm Exam [Individual]: 30%
PR - B & Final Exam [Individual]: 50%
Case Submission [Individual]: 5%
KPMG Simulation [Group]: 5%
RAR A 1 B FLTATEINCHEAL 25 L LT R E D DM ER B o 2720 JeAEDHiE H 7 7 AT accounting 2375
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COM 322 Leading People + Organizations 2

Bl B R EFE BCom
BIEHM Jan — Apr. 2019
PR DOHEAEK 15
R E % DO BNALRE O  HAGREXAF TRESNZEIHEZENTFEY, OHEEELEEA
£ i Ri##P OF=2—hY 7L OF0fh ( )
BRI 1 [ 80 45 (D% 37%H 2 [n]
U= Brian Leacock
Examines the behaviours of individuals, groups and organizations from an organizational design
BN perspective, and the issues associated with managing the employment relationship. Topics include
organizational goals, structure and growth; organizational culture; power and politics; retention practices;
performance review; compensation; and selected employment and human rights legislation.
Report [Individual]: 10%
2 .o N Midterm Exam [Individual]: 30%
PR - R L Final Exam [Individual]: 40%
Experiential Project [Group]: 20%
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COM 331 Introduction to Management Info System

B H R EFE BCom

BEHM Jan — Apr. 2019

B DB 15

JRE®R DHEAZRE O  BAEREAY CRESNE MR E BT Ry, ORMRELEEA

RERE Ni##F OF=2—hU 7L OF0fh ( )

RIS 1 [8] 80 43 D2 EEANE 2 5]

HU B Dale Ganley
The use of computer-based information systems in achieving the information objectives of the
organization. Fundamentals of hardware, software, networks, electronic commerce and business

BEANE applications. Focus is on the responsible use of information systems and technology to support business
strategy, operations and decision making. Includes the use of, but not instruction in, computer-based
productivity tools.
Report [Individual]: 10%

= .= s Midterm Exam [Individual]: 30%

PR - AR L Final Exam [Individual]: 40%
Experiential Project [Group]: 20%
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COM 341 Operations Management

B B R EFE BCom

BIEHIF Jan — Apr. 2019

B DB 15

JRE® DEAFRE O HATRE SRS TRIESNE B B0 CFEy, OEGERELEEA

e A Ri#EX OF=— LU 7L OF0fM ( )

BRI 1161 80 4y DFFHEANHE 2 [71]

$H Y B Liana Victorino
Introduction to both the broad strategic and tactical decisions of operations management. Topics covered
include project planning/management, process choice, process flow analysis, location and layout of

BENE facilities, capacity and resource planning, job design, inventory control, scheduling, supply chain
management, quality management and quality control. The link between operations management and
other functional areas of business are evaluated.
Participation [Individual]: 10%

2RER - SMEE/R L Midterm Exam [Individual]: 35%

Final Exam [Individual]: 45%
In-class Quiz [Individual]: 10%
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COM 361 International Business

B H R EFE BCom
BEHM Jan — Apr. 2019
B DHEMK 15
JRE % DO BALEBE O  BAERE A CRESNE R RE TV C Ry, ORMRBELEEA
S S i OF=2— U710 OF0ff ( )
BRI 1 [ 80 4y D% 2 [A]
H Y FHi2 Kristin Brandl
Focuses on key aspects of doing business globally, including: the forces of globalization; how business
B NA conditions and practices differ from country to country; free trade and protectionism; exporting, licensing,
and foreign direct investment; exchange rates and the complications that arise when dealing with multiple
currencies; and strategic and organizational issues for firms operating in international markets.
Participation [Individual]: 15%
Midterm Exam [Individual]: 30%
HER - RER L Report [Individual]: 15%
Report #1 [Group]: 10%
Report #2 [Group]: 30%
B % B HETA HEOLAR—FbE L, BRROEENRZNREL STZREAH D £3, TOZONHHRBRICHT LR
S g fRE LS THVERMN S H Y | RENTRZEPMTONLZ b L,
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COM 400 Strategic Management

Bl B R EFE BCom

BIEHM May. — Aug. 2019

HFFE ORI 15

JRER DHEALZBE O HAGRREsASETRIESNEEIEE BT RISy, OEERELEEA

REF R Ri#FX OF2—hU 7L OF0fh ( )

BRI 1 [5] 160 43 o452 267338 1 [

LR Sara Elias
A series of integrative management case studies that illustrate the application and integration of

BN management functions. Focuses on organizational strategy and strategic management including the
process of choosing and defining goals, formulating and implementing strategies, and monitoring
strategic performance. Normally students are required to take this course in their final academic term.
Participation [Individual]: 15%

R - BER L Report #1 [Group]: 20%

Report #2 [Group]: 30%
Report #3 [Group]: 20%
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Final Exam [Individual]: 15%

A8 % B DA

Entrepreneurship #4713 COM 400 & ENT & 4 DD 5 RENt v Mo 125 LT, WK
bAETIERU T ¥ —% b EF5Z ENHETT,

EERZ L& LRTIENARZRICEHEOERZRDOT, RV ZWE YR AZED L2 ENRTEET,
Z O EITERE & IS 2 B 0 FE 3, 4 specialization ICAHETZNEICR > TWE £, FAOER
L 7= entrepreneurship DFEIL, BV R A& H LIF 2 ICHEE E LTI mMEReY A4 X7 v F DIk
EFEVRRETIVEED 2R LEZXTHNEET,
WECEFROBLHLEZWET 2 F Yy —C—FELZTF—2 5D, ERENTHENLHD, 7
VAT 4 7T RBHEAITHNNEY ¥ v EbT IS E T,

Z D7 m 7T LI specialization £ D EDH TI A, EITHZORLX T ¥ — 2R SED 2010
ATV DTETIEDY EFHA, 7FAAL PEREOFRAKILELL, »OoBEEBSI LB TED
DTEREDH D PN/ 5 2 LITFEWRWTL X 9,

BELLRENBL®

ENT 410 Venture Market Expertise

F HREEE BCom
BE A May. — Aug. 2019
BFEDOHEAE 15
% D BALERE O EREsAS CRES N E TN T TSy, DHRERE L EEA
BREFRE i OF=2— U710 OF0ff ( )
e =i 1 [8] 160 77 D13 1 =]
2 R Brock Smith
As part of the integrated Entrepreneurship Core, this course material is designed to help students develop
the conceptual tools and techniques needed for market scanning, opportunity recognition, product
FEANRE development, market acceptance and the establishment and maintenance of venture stakeholder
relationships. This element of the Entrepreneurship area of specialization helps students develop skills in
identifying and building the market relationships upon which successful entrepreneurship is based
Participation [Individual]: 15%
Report #1 [Individual]: 20%
2 .o N Pitch presentation [Individual] 5%
PR - R L Report #2 [Group]: 25%
Report #3 [Group]: 20%
Final Exam [Individual]: 15%
=TT 4 T=5085 ROTIOTnr T AEHOREE LT, F—ATLHMBI 28T, &
WHTF X LU BIRED F,
bHAAET D6 BHT, A% facebook TE-72 Y Fx Z[Elo> TR Z L7z, L2 B
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72DT, F—=AIHTTHOWVWRNOHREICEL £ Lz,
MIZHEEZ AT E YT (1,2 0BV TE Y xR a7 N aEx5) 27 2580, lifig
DDA T N EBEXTLR— MITLHRELH Y, D LICEREY Ty IATL,
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HFEDHEAME 15

JRE®R DENFEE O HGRE AR CRE SN E BT FEY, OBGRELEEA
BEWRER R OF=2—hU 70 OZ0f ( )

BRI 1 8] 160 4y D EAHNE 1 (7]

Y Bz Mia Maki

As part of the integrated Entrepreneurship Core, this course material is designed to help students develop
the conceptual tools and techniques necessary to identify critical venture attributes and processes, and the
BENE consequent financial outcomes of venture creation decisions. This element of the Entrepreneurship area of
specialization helps students develop skills in recognizing the decision points and enacting the choice
patterns that lead to relevant venture outcomes.

Participation [Individual]: 15%
Report #1 [Individual]: 20%
Rk - AR L Report #2 [Group]: 15%
Report #3 [Group]: 35%

Final Exam [Individual]: 15%

ZDI TAFXFICBEHEEZH > TWNE FET,

EO XTI BT D EIEED TEN GRS, BE&ETHET 2 HE (Boolr&zil ) « FikK
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ENT 412 Acquire Venture Cognition

B B R EFE BCom

BIEHM May. — Aug. 2019

BE S D BN SR 15

JRE & DEALFRE O HATRRE SRS TRIESN B B0 CFEy, OEGERELEEA
BREMRE R OF2—FU T OZ0f ( )

BRI 1 [A] 160 43 42273 1 [H]

HYEER Brent Mainprize

As part of the integrated Entrepreneurship Core, this course is designed to provide an overarching
conceptual framework within which to integrate the other course materials that students encounter within
BRNE the Entrepreneurship spe_cializatior_l. Studt_ants examine the process a}nd content (sequence and norms) of

New Venture Expert Scripts, creating their own master and sub-scripts that enable them to become
independent economic actors. Students create individual verbal and written searching, screening,
planning, financing, start-up and harvesting scripts.

Participation [Individual]: 15%
Mini-presentation [Group]: 5%
- = 5 Report #1 [Group]: 15%

- B 74
PR - BT & Presentation [Group]: 25%
Report #2 [Group]: 25%
Final Exam [Individual]: 15%

Entrepreneurship & (32>, & L T entrepreneur (286 % & 2 & LD r— AL FOET,
BAAXBHTA Stretchtherule 2\ 9 Z L 24V IR LFFLZ. S FTOEBIZNbNLW A Ry FE2H2T<NEL
Tmo AEHHOHIE LT, BolrHaeMENPOATEHL EIF THOB~BE LA h—U —%R%T
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FEBRCE S BEE T VB DT AT 7 CITEFEE LB LV T VCHATERWE 7 F3f 2% <
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ENT 413 Portfolio Practicum

B R EFER BCom

BEHM May. — Aug. 2019

B DB 15

JRE®% OBARE O  BAEREAY CRESNE MR E TN C Ry, ORMRBELEEA

REFRR Ri##F OF=2—hU 71 OFofh ( )

BRI 111 160 45 DFZ 3% 1 1]

2 iz Sara Elias
As part of the integrated Entrepreneurship Core, this course helps students to further integrate into
practice the concepts experienced within the Entrepreneurship specialization. Students participate in

B NA industry tours, networking sessions, start-up experiences, visits from guest speakers, case studies and
industry immersions. From these experiences, students create a portfolio that demonstrates to instructors,
investors and other stakeholders their mastery of new venture skills and abilities, and the practical
integration of knowledge sets acquired in the Entrepreneurship Specialization.
Participation [Individual]: 15%

- .z S Report #1 [Group]: 35%

PR - R L Reflection Assignment [Individual]: 35%
Final Exam [Individual]: 15%
ZORETFIPICEARNR T ¥ —% T 200ERD, ZHUTND - THMEZF> T et %
FohFLTINET,
BAO 3FEMIE L IFFEANCHENZF — L THNTOEET, TRUBITOD 2R Fr—TL 0
F—=2ZnET (bBLAALVBEN—ALTTHA) , ZL T, ZOF—AIMBHD < MR RNH1D

B8 % B HFEmA SWE LET, ZO—2L LT, F—L2kL LTORALZEAD AT ARRBRE N F v —NEL R
LHLAELEDLZLEZLET, ZHUTT =L XU T ¥ —OWHERE I NERDTZDT, ZIhLHIOF
—AIBD T EBARETT, EEIC, F—2bHKITTASORN T ¥ —ZIEd NbWE LT,
FARIED & LT, MBNOSUU/IZEHR A ER L TRV AA TN DT, BELTF—LHNT) EFLLST
WD KU TS, RIS KSR TSN ETS,

BIE LI B¥ERE4®

COM 402 Legal Issues: Management

B A REFE BCom

BIEH Sep. — Dec. 2019

DA 15

IR E & DO BALFRE O BALRAE A TRUE SN BAME TN T RSV, OHEE L EHA

2 i Rl OF2— Y70 OZ0f ( )

o ST 1[5 80 43 D25 2 [H]

HY R Mark Bridge

BN An examination of several aspects of commercial law that are particularly relevant to those who

own, manage or are employed by a business enterprise. Subjects that are addressed include
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common law doctrines (such as contract and negligence), legislation (such as the Business
Corporations Act) and other legal principles that affect business decision making in a global
environment.

Case Presentation [Group]: 10%
Midterm Exam [Individual]: 30%

PR - R & Moot Exercise [Group]: 20%
Final Exam [Individual]: 40%
WMETH D COM 402 TN ANWAZREADHYE L THWETR, ZORAERDLY TV, LEENLHX
THHLWREET D Z LICLE L, B, EHRIHEENICELWHEAHTER L TTR LY F v —i3
RAR A 1 BEEA by LT 0o 72T, RBREHE S FEIZFMETHN—LIZNEDL, HIERIZPMDLHONE Lo
e 8 H SR D AETEITHE LUVMRZET Lz, AR T, Moot Exercise & 9 BRI TH
BRUICIRE - ERITT— 2o THEIE L H Y, IEAEERATKRDY, TiXhWEEE 7D
TR L TH AN T
B L RERBL®

COM 410 Leadership Management

F HREEE BCom

BEHM Jan — Apr. 2020

BHES D BB 15

JRER DEMFEE O HAGRE A TRIE SN E BN T FEy, OEEELEEA

RFEW M OF=2—hU 7L OF0fh ( )

R 1 71 160 43 DFFEANE 1 7]

U BT Cheryl Mitchell
An examination of leadership in a variety of environments: corporate, the military, and the public sector.
Identifies the characteristics of a leader and instills an interest in and awareness of this vital organizational

FEANRE skill. Includes a review of leadership research from a historical perspective as well as current theory on
transformational leadership. Experiential exercises, case studies and role-playing techniques are
employed to demonstrate leadership skills.
Participation [Individual]: 20%

= . 2 N Weekly Reading Reflections [Individual]: 40%

PR - R L Video Presentation [Individual]: 20%
Final Presentation [Group]: 20%
BETITASOT V=LY =0 5fioCY =L =Y v TOAZA NEZATHEET, BEZZOH N

BAAXBHTA LDHMNEDRAZAMZETITELONERY , RN —F—LBNb XI5 LTT,
HEd EIOBELE S TRV T I v 7 BIRE D RTN DAY T A UAREICR D ELIER, &2
EOEDHT LHEDORLD HTHAL—RIB IV LD TV oI EERATVET,

B L mERH4G

COM 450 Negotiating and Influencing in Business

B B REFE BCom

BEER May. — Aug. 2020

RO HATIE 15

JRE®R DB FRE O HATIRE SRS CRIES N BIHE BN CFEy, OEERELEEA
BRERE Rl OF2—FU T OZ0f ( )
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BRFER R 1161 80 4y DA 2 [H]
Yz Graham Brown
Professional success is largely dependent on one’s success in managing differences and fostering
collaboration among people and organizations. However, in today’s highly dynamic and complex
managerial environment, which is marked by increasing interdependence and often by conflicts of
BENE interest, it can be extremely challenging to bring together the relevant “players” — internal and external
stakeholders who have different interests, perceptions, attitudes, behaviors, or values to forge efficient,
profitable, and lasting agreements. Professionals who understand the science and practice of influence
and negotiation are much better equipped to navigate these differences and create agreements that
advance their own interests, and also the interests of the other parties involved.
Participation [Individual]: 25%
= .= N Report#1 [Individual]: 25%
PR - R L Report #2 [Individual]: 25%
Final Exam [Individual]: 25%
ZORET AT LT EHAT, EVFRAT—UICBIT A REE S 2R LT 2L AR
BAR A B A T, RBL NS EMLFTELLNBLATTINTLEI EWNWIA A=V TLEE, LML ZORETIT,
o : W DENINTE L OF4 - MifEE BRI PRKREL NI ZEEFREDOT, REE WD OEFRL
WHDERFDIZOTET OFBTII2R S MR OBER L LTHES 2L TEX 5 TT,
BEL-ZENEA

COM 450 Coaching for Higher Engagement and Performance

B B REFE BCom
BiE#M May. — Aug. 2020
BH DRI 15
JRE & DEAFRE O HATRRE SR CTRIESNE B B0 CFEy, OEGERELEEA
£ i Ri#l OF2— R~ 7L OF0f ( )
BRI 1 (8] 80 43y D23 2 [7]
HYEER Mark Colgate
This course has four goals:
1. How to design and deliver a system for coaching for all employees;
2. How you can become a better coach;
3. How you can become a better coachee; and
4. How to measure the success of coaching.
BRENE
In particular, this course looks at how to ensure employees (and yourself) are receiving continual
high-quality feedback so they can grow. To explore this, we look at the psychological context of
coaching, using coaching to grow employees’ expertise, and the potential of adopting an athletic
approach to coaching.
Participation [Individual]: 25%
Multiple Choice Quiz [Individual]: 10%
AER - FERLE Company Analysis [Group]: 25%
Video Assignment #1 [Individual]: 20%
Video Assignment #2 [Individual]: 20%
TAY=FRa—FE@ L TR Ro> TV LT, AL LTHLAD AT+ —~ 2 A% LiIF 5D %)
- T NDDRa—F 7 TT,
BARZ BHETEA

HFEOTIEIEMNTOARAT v T T v 72 BETAOEDICa—F 7V AT ARHAEINTWDH R
LbHVET, a—FITHREOFT LB E, HEHEIZADOESTWAZ L ZF L., a—FOERICE
52 L THHOEERADEDENTH FEITE LET,
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AFHFEFTTRRSHATOF Y U THROA—F L 7 — U203 Ho7y, HETI—F2+ DAL
WA TWLDOT, BHORROEDIZa—F M - fEfL LTa—FF 2[5 270720 A2l
AW L BnET,

B LT =¥ER B4 Q

IB 408 International Legal Relations

B R EFER BCom
BEHM May. — Aug. 2020
B DB 15
JRE®R DHEAZRE O  HEREAYCRE S BAKE B0 TRy, OBMRELEEA
REFRR Ri##F OF=2—hU 71 OFofh ( )
BRERF R 1 [ 80 4y D% 2 [A]
Yz Mark Bridge
This course examines the legal organization of the international community; international legal
aspects of trade, development, and economic cooperation; as well as international technical, social,
BEANE and cultural cooperation. One of the learning objectives of the course is to provide an understanding
of the legal mechanisms which govern relations between nations; between nations and foreign
individuals; and between foreign individuals.
Case Presentation [Pair]: 30%
Rk - AR L Midterm Exam [Individual]: 35%
Final Exam [Individual]: 35%
PRNCBEL T 03 <maW & U EOEBIEORERL 72O TRH Z Lic LE Lz,
EFEEORIL, BIGHAN SO, EDOXIITHALRE VR ANEEE RIFL TV NEFATHNE X
BAR%Z BHEEA kB

FEAHBE > TWEOMN, HifEd 7 FI2SEBR TR E  HE S RO L THRNTZDIt LWig, #il 20T
co-op DENIZ— DTN 2REL L ThBTTOTIIARVnE BbitEd,
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