2015 FERKES BEFE FHEMBERFERET w775 (BN

[WASEE ST S FEA—TFALR - FF3R FEVF 4 Fudxcs MRRTa /5 4]
0y TNAEASABERER YT AT L« EVRART =)V (FTUH),
H7 4Ty FRFEMHESRE - EVRXRE (74T R) LOFRERBR TS0 ST MTHONT

1. a2/ sHE

HERY:, BENRKRFOFELEUSE (K704, 742070 R) B, LTFORLWO FIZeElsiz7r Y
=7 MZ1FHlsN+ 57077 ATF,

—FEOaA LY NT 4T, =T 4 7T, RESHEES, EEEES T EREL
—EBNRFOORKEAEY, Z30baa=r— a3 U EEBRE LTS
—duUhEEEICB T DR ERBR Z IR 5

2. HM
2y 7 NAFANCHEFERY: 20154F9H~2H
(NE8H24H, AV —a8H31H, RERKOA LR, BEKT 2 HdMH)
W7 4TI NKR¥: 201549H~12A4
(NE8H28H, #AVZyTF—var - ZEMMBIOA1LH, EKT 1 2HPA)
ks, AT, W4T RO RPN KD (201 54F4H~7TH) [ZHAR—F—L LT, FEii
A AR S ENC B> TIHX £,

4., a7 vNU—J
FT7 B LI T 4T KT, B AEL IV —T 2 MATES Va7 FEITWD, EEOH/NMEZE (F
FTUEAB LLIET 4T ROBHETHARA~NDE G #E 2 T aet) midicimt 77 v 2R LEST, 7rnv=
7 NI =7 OREFFEAA T VAN LT 4 7 v RAOEHENMTWET,
FuY s FOKEIT, UTOFEZL> TGRS, BEEmEN5TETT,
P L s ey FORRRX Y =7 A b (A, FEICL ST e s 7 AP OARFIHIND)
FARE N IT1E « WO RFORE. b L < IZERRSH
ERR B2 1 A ZEBEOHERE

5. BETARERLNNA VF—V VT
7y T ASHBFERY: . OB FAERORE T 2 Y 27 h~DOSN
QBSE T B E~DO BN
W7 4T RRY . OF/IMEEA X2 — vy T OFE
QEVRA « v—=FT 4 7 a—20OF AL EE v THE

6. EFEMH
7y 7 LA AR IELTS 6.0 (with maximum 2 subscores of 5.5) , TOEFL iBT 80, TOEIC730 UL -
W7 47 FK% : IELTS 5.5 (with maximum 2 subscores of 5.0) , TOEFL iBT 71, TOEIC680 L. I

7. MRZETER LB OREIZONT
JHE®%, LFD 2 2OFEIC L VRBERHE TEET,
O NEANEFRERE ) & UCRIE : #EsRH, AEFEHMAE, £¥PRHEEMREE, #YREMREoVnThrofE
KAPZIR YD 50T 2BEH 1 (R FE - FRLER B R OSMERELER B 2B <)
@ HFORA~OHRAEZICELDWE : #l) Marketing management = ~—7%7 7 ¢ > 7 E AIB

8. Wt
- RS R 7S U
o

Fh
- JASSOFEHRIERESS



2015 FEIKFH

9. Zoih

o8

FEHEHERFIRE T = 77 5 (GBN)

PEESFIOGFENT., T ENORE 14T O, Ait 24 TT,

LA

=



