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Abstract

‘We introduce political conservatism as possibly associated with brand attachment. We
propose that conservatism, in particular, might be related to stronger attachment bonds
to brands due to greater feelings of uncertainty, encouraging consumers to seek security
via forming brand attachment bonds. In five studies, we demonstrate a relationship
between conservatism and brand attachment. Uncertainty is able to explain the
relationship, as attachment bonds to brands can appease conservatives' uncertainty. We
also observe downstream consequences for price sensitivity and purchase intentions.
Finally, the relationship may arise primarily for a brand with a domestic (vs. foreign)
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