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Sports Drinks in China

COUNTRY REPORT 1 DEC 2020

e CONTEXT

P Share my link & Save to my content EEI Change language

ANALYSIS 2 DATAGRAPHICS

KEY DATA FINDINGS

= The closure of gyms and fitness centres and fewer opportunities to exercise during
lockdown reduce demand for sports drinks in 2020

= Sports drinks records off-trade contraction of 1% in current value terms and 3% drop in
volume terms in 2020

= On-trade volume sales plummet by 28% in 2020 while off-trade volumes drop by 3%

= Guangdong Jianlibao Group maintains leadership in sports drinks in 2020 with a 30%
off-trade value share

= Sports drinks is expected to post an ofi-trade current value CAGR of 4% (2% 2020
constant value CAGR) and a 2% ofi-trade volume CAGR over the forecast period

2020 IMPACT

Contracting demand in 2020 as the pandemic dramatically alters
lifestyles

Demand for sports drinks is expected to contract in 2020 in both off-trade value and
volume terms. Fewer workout opportunities and the nationwide closure of fitness centres
during the height of the pandemic reduced demand for sports drinks. On 11 June 2020,
several confirmed COVID-19 cases were found at the Xinfadi market in Beijing, which led
the government of Beijing to raise the threat level. On 17 June, the Beijing Municipal
Bureau of Sports issued an emergency notice requiring Beijing suspend all kinds of
sports events, including swimming venues, underground fitness venues, and shower
facilities, and to suspend basketball, volleyball, foctball and ather groups and contact
adversarial sports. From July, improvement in the rate of infection in Beijing and other
provinces across China meant sports centres were gradually able to resume operations.
However, many people remain cautious and continue 1o avoid engaging in group sports,
with many avoiding unnecessary time outdoors until the virus is completely eradicated or
vaccines become available to the population.

e DOWNLOAD
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https://www.facebook.com/euromonitor.japan/
https://www.linkedin.com/company/euromonitor-international/posts/?feedView=all
https://youtu.be/yw3BouF4NyA
https://twitter.com/EuromonitorJP

